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Put your shop
centre stage



The Fed is delighted to announce
entries are open for our glittering

Awards Ceremony 2023.
Our prestigious Awards of 2023 are now open for entry. We want to hear

your business success story and you could see your name in lights at the glittering 
ceremony held at London’s Royal Lancaster Hotel.

Entering The Fed Awards is a great way to profile your store and your successes. What’s more, 
it is free to do so and you can apply for as many categories as you like. Winning one of the retail 
awards - or even being shortlisted - is a huge achievement and can have real business benefits 

in terms of media attention, staff motivation and attracting new customers. We are searching for 
members demonstrating excellence in today’s truly challenging environment and making a real 

difference to their communities, to the industry and to The Fed.

Responsible Selling Retailer of the Year

Customer Service Retailer of the Year

Best Use of Technology

Food To Go Retailer of the Year

Independent Convenience Retailer of the Year

Symbol Convenience Retailer of the Year

Sustainable Retailer of the Year

Collectables Retailer of the Year

Store2Door Deliverer of the Year

Newsagent of the Year

Community Champion of the Year

Retailer categories include;   



Preparation is key
Give yourself plenty of time to put together a 
really solid entry. Awards deadlines have a habit 
of creeping up, so don’t leave it too late and rush 
or you risk forgetting some key information and 
not doing your entry justice.

Read the criteria thoroughly 
Then go back and reread. It sounds obvious but 
it is all too easy to be side tracked. Make sure 
your answers address the points mentioned.

Get your staff involved
Brainstorm achievements and ask them to help 
collect evidence and customer testimonials.

Be clear
Your submission should be factual and easy to 
read. Avoid veering off into a different direction. 
Explain exactly what you did to help your 
customers or communities, how you did it, why, 
and what the outcome was.

Back it up!
Provide relevant facts and figures such as details 
of sales increases and improved customer 
satisfaction. Winning entries always provide 
proof of the claim they are making. Letters of 
thanks from customers or articles about you 
from your local press are very effective.

Don’t forget photographs
It’s not a photography competition, but you need 
to provide images that are relevant and back up 
your responses. The judges will want to see both 
the inside and outside of your shop.

Reread your submission 
Double check the way it sounds. Ensure you 
have answered every question. It may be 
beneficial to take a break before going back 
to proof-read - this makes it easier to identify 
mistakes.

Get a second opinion
Have someone check over the entry, such as a 
family member, employee or friend. They may 
spot important points that are missing and 
confirm that your entry is easy to understand.

To help you wow the judges, The Fed
has prepared the following tips:



Entry Form

Name:              Membership no:

Business name:

Business address:

 Postcode:

Email:

Mobile: Telephone:

Retailer Categories - Please use a separate nomination form for each category:

 Responsible Selling Retailer of the Year  Sustainable Retailer of the Year

 Customer Service Retailer of the Year  Collectables Retailer of the Year

 Best Use of Technology  Store2Door Deliverer of the Year

 Food To Go Retailer of the Year  Newsagent of the Year

 Independent Convenience Retailer of the Year  Community Champion of the Year

 Symbol Convenience Retailer of the Year

Responsible Selling Retailer of the Year
The Fed promotes the highest standards in retail and this award is intended to recognise members who set an 
example in their approach to areas such as the sale of age-restricted products. Nominees in this category are 
expected to sell a minimum of two age restricted product lines, operate a “No ID, No Sale” or equivalent scheme 
where appropriate, and to have passed any test purchasing exercises.

Which age restricted products do you sell?

Entry is free and you can enter as many categories as you like.  
Please use the relevant entry form for each category.

Please continue on a separate sheet of paper if you need more space for your answers.



Please explain why you think you should be considered for the “Responsible Selling Retailer of the Year” award.

Please tell us about the staff training that you undertake.

What best practices do you follow?

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   One showing signage in the shop relating to age restricted products 
 •   One of a customer being served

Evidence of a refusal register would also be appreciated.
By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

Please continue on a separate sheet of paper if you need more space for your answers.



Why do you believe that customer service is so important?

Customer Service Retailer of the Year

In this category, the judges are looking for a retailer whose customer service is second-to-none.  

The presentation and maintenance of the shop, its facilities, relevant product ranges and knowledgeable  
and friendly staff will all be taken into consideration.

Please describe your different customers and advise what products you supply to satisfy their needs.

Please continue on a separate sheet of paper if you need more space for your answers.

What training in customer service do you provide for your staff?



Please provide an example of a situation where you ‘went the extra mile’ for the customer.

Describe any specific customer service initiatives you have put into place in your shop.

Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :-
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   One showing signage in the shop relating to age restricted products 
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes



What technology have you introduced, when and why?

What were you trying to achieve?

What was the scale of the roll-out?

How much did you invest?

Please continue on a separate sheet of paper if you need more space for your answers.

Best Use of Technology

Do you demonstrate best-in-class use of technology within your business, whether that be online grocery 
retailing, digital marketing and social media, or in-store technologies such as shelf-edge labelling, 
self-checkout, media screens and payment apps?



Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   At least one showing the technology that you have introduced in your store,
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

What targets and objectives did you set?

What are you doing that is different?

What makes this initiative stand out?

What were the results?

Please provide key metrics, such as sales figures and growth rates, profit levels, market share, rate of return, 
payback period, shopper engagement, and any other relevant performance indicators.



Food To Go Retailer of the Year

Food to go is an increasingly important category for independent retailers.

This award recognises retailers who can demonstrate excellence in the field of food-to-go (including hot and 
cold drinks) within a convenience store setting.

What is the extent of your in-store food-to-go offering?

What does it consist of?

Please continue on a separate sheet of paper if you need more space for your answers.

How much space do you dedicate to food-to-go?

What percentage of your sales are food-to-go?

How do you ensure you have the optimum offer to make the most of the food-to-go opportunity?



Please continue on a separate sheet of paper if you need more space for your answers.

How have you tailored your food-to-go range to suit your customer base?

How do you merchandise the category to maximise sales opportunities?

How do you promote your food-to-go offer and communicate to consumers?

What meal deals do you offer, how do they work and what have been the results?

What changes have you made to the category in the past 12 months, and what were the results?



Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   At least one photo showing your food-to-go offering 
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

How do you ensure operational excellence within your food-to-go offer, including consistency, cleanliness and 
upholding food safety and hygiene standards?

How do you manage waste within the food-to-go category?



Convenience Retailer of the Year – Independent

The Independent Convenience Retailer of the Year accolade recognises and rewards independent convenience 
retailers who are actively involved in their communities, looking at how a business works within the community 
for mutual benefit.

Do you sell specialised products or locally sourced produce?

What do you do that makes your shop different?

Please tell us about the staff training that you undertake?

Please continue on a separate sheet of paper if you need more space for your answers.



Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior,
 •   One of the shop exterior 
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

Please continue on a separate sheet of paper if you need more space for your answers.

What best practices do you follow?

How do you intend to develop your business over the next year?



Convenience Retailer of the Year – Symbol

The Symbol Convenience Retailer of the Year accolade recognises and rewards symbol group operators who 
are actively involved in their communities, looking at how a business works within the community for mutual 
benefit.

Do you sell specialised products or locally sourced produce?

What do you do that makes your shop different?

Please tell us about the staff training that you undertake?

Please continue on a separate sheet of paper if you need more space for your answers.



Please continue on a separate sheet of paper if you need more space for your answers.

What best practices do you follow?

How do you intend to develop your business over the next year?

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   One of a customer being served

You may also provide any other supporting documents.
By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes



Sustainable Retailer of the Year

This award recognises a specific initiative undertaken by a UK-based grocery retailer over the past 12 months 
aimed at improving the sustainability of their operations and/or enabling their customers to shop in a more 
environmentally friendly way.

Winning entries will demonstrate a positive impact across areas such as the environment, marketplace or 
workforce.

What was the initiative and why was it launched?

How did the initiative work?

How was it received by staff/customers?

Please continue on a separate sheet of paper if you need more space for your answers.



What have been the results?

What changes did it bring about?

How do you measure its success?

What are the next steps?

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   One showing your sustainability efforts 
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

Please continue on a separate sheet of paper if you need more space for your answers.



Collectables Retailer of the Year

The Collectables Retailer of the Year is deemed to excel in providing a wide range of these product lines to 
customers, demonstrating a proven sales record, a customer ordering facility and innovative use of promotional 
material.
Please explain why you should be considered for the “Collectables Retailer of the Year” Award?

How much space is dedicated to collectables in your store?

What methods do you use to promote new collections and encourage repeat purchases?

Have you made any changes to your collectables offering over the past year and, if so, what were the results?

Please explain how you have gone that extra mile in terms of collectables retailing.

Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   One showing collectables products on display in your store
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes



Store2Door Deliverer of the Year

Home news delivery relies on an army of deliverers out on the street in all weathers. This award recognises 
those deliverers who provide a special service to customers. Nominees in this category should be exclusively or 
primarily involved in the delivery of newspapers and magazines to customers’ homes.

Please explain why you think the deliverer should be considered for the “Store2Door Deliverer of the Year” Award?

Please explain how the deliverer has “gone the extra mile”?

Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :- 
 • At least one of the news deliverer with a neutral background  
 • At least one of the news deliverer with his delivery bag or, if an adult deliverer with his vehicle and 
  newspapers 
 • One of the shop exterior 
 • One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes



Newsagent of the Year

This award aims to recognise the UK’s most dedicated and innovative independent retail newsagent.

Please show evidence of actions taken to improve display and maximise sales by layout of your news category 
and prominence of specific titles?

Please show evidence of how you operate your HND business and what steps you take to ensure you operate a 
first class delivery service?

Please explain how you have used promotional activity and marketing to its best advantage?

Please continue on a separate sheet of paper if you need more space for your answers.



Please provide examples of how you have used active selling and in-store theatre to maximise sales?

How has your store managed to out-retail your competitors?

How have your sales performed year on year?

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior 
 •   One of the shop exterior 
 •   At least one showing your news display/displays
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes

Please continue on a separate sheet of paper if you need more space for your answers.



Community Champion of the Year

Many newsagents go above and beyond in their communities and this award aims at recognising them. Please 
explain why you think you should be considered for the ‘Community Champion’ award.

To support your nomination, which local groups or organisations have you helped in your local community?

How has this benefited the local community?

Do you offer a home delivery service for newspaper or magazines? If so, what have you done that was 
exceptional for your home delivery customers?

Please continue on a separate sheet of paper if you need more space for your answers.

Please attach up to 10 photographs which should include :- 
 •   One of yourself with a neutral background  
 •   One of the shop interior,
 •   One of the shop exterior 
 •   One that best illustrates your community-minded activities 
 •   One of a customer being served

By submitting my contact information and photographs I consent to The Fed contacting me by telephone or 
email regarding this nomination, and using the photographs for marketing purposes



Deadline:
Please visit thefedonline.com/thefedawards2023-entry/

for deadline information

Please return this form and photographs to:
Email: thefedawards@nfrn.org.uk

Post: The Fed Awards 
Bede House

Belmont Business Park
Durham

DH1 1TW

NFRN, Ground Floor East Suite, Bede House, Belmont Business Park, Durham, DH1 1TW
Free phone number: 0800 121 6376   Call from mobile: 0207 017 8880   Call from ROI: 01 453 5822

Email: contactus@nfrn.org.uk


