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Introduction 
 
The National Federation of Retail Newsagents (NFRN) would like to thank the Department for 
Communities and Local Government for the opportunity to present the views of its members on 
parking reform and plans to tackle unfair practices.  
 
The NFRN is one of Europe’s largest employers associations, representing over 15,000 
independent retailers across the UK, Channel Islands and the Republic of Ireland. We are a 
membership led organisation that is democratically structured; policy is made by annual 
conference and its implementation is overseen by our National Council and National Executive 
Committee.  
 
The NFRN assists the independent retailer to compete more effectively in today’s highly 
competitive market, through the provision of practical help and assistance, commercial support, 
deals and buying opportunities, training, expertise and service. It also represents its members’ 
interests at governmental and parliamentary level, as well as within the news and magazine 
industry. 
 
 
Response 
 
Question 1: Do you think there are problems with how parking on private or public land is 
regulated, or the behaviour of private parking companies? 
 
The NFRN does not have relevant experience in this area and does not wish to comment. 
 
 
Question 2: If you answered Yes to Question 1, what problems do you think there are with 
parking on private land, or the practices of parking control companies managing parking 
on private or public land? 
 
The NFRN does not have relevant experience in this area and does not wish to comment. 
 
 
Question 3: If you answered Yes to Question 1, what steps do you think the Government 
should take to rectify these problems? 
 
The NFRN does not have relevant experience in this area and does not wish to comment. 
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Question 4: Are you able to offer any evidence to support a case for change, or examples 
of best practice? 
 
The NFRN does not have relevant experience in this area and does not wish to comment. 
 
 
Question 5: Do you think there are other steps the Government could take to ensure that 
parking supports local shops and high streets? 
 
The NFRN believes there are other steps the government could take to ensure that parking 
supports local shops and high streets. 
 
 
Question 6: If you answered Yes to Q5, what steps do you think the Government should 
take to help support local shops and high streets, for example by encouraging the 
provision of free and competitively priced parking spaces? 
 
Small independent retailers suffer greatly on the issue of parking, especially in comparison with 
supermarkets and growing out of town developments. With parking supply already an issue in 
many cities, towns and villages, the abundance of free parking at supermarkets and out of town 
developments leads to more customers opting to stop at these shopping destinations to avoid the 
hassle of trying to find a parking space near to their local shops and high street. 
 
As a result, NFRN members’ businesses are more than ever dependent on people being able to 
reach their shops with ease. In many cases this makes them reliant on nearby short term parking, 
helping them to fulfil their role as a convenience store. 
 
The NFRN is supportive of previous and ongoing action taken by the government to improve 
parking issues, including plans to require councils to review yellow lines, parking provision, 
charges and the introduction of grace periods. We feel that small businesses have the greatest 
understanding of the day to day problems residents face when trying to reach them and so are 
best placed and able to suggest the ways in which these issues can be dealt with and improved 
for their customers. 
 
However, we believe further steps can be taken by the government to tackle the unfair balance in 
parking that leads many to head out of town. 
 
Initially the demand for local parking needs to be addressed. Many members have cited the 
decreasing availability of parking spaces as a detriment to their businesses and the high street 
they sit on, with noticeable decreases in footfall. Where possible local authorities need to be 
making more parking provision close to local shops and high streets an important factor in any 
development plans and need to urgently find ways to address the shortage. 
 
Many of our members cited the significance of short term parking bays on the high street itself. 
These can be used for those customers who want to quickly visit local shops, helping them to get 
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close to their destinations whilst also providing convenience store shops the opportunity to pick up 
passing trade more easily. However, there are two vital features of short term parking that are 
needed for it to be optimised, these are enforcement and signage.  
 
Members across the country have observed and highlighted to us the difficulties faced when 
parking provision is not monitored. One retailer commented that the provision of free short stay 
parking in his village is not patrolled by traffic wardens, meaning that local workers park there all 
day, blocking the public from using the spaces as intended. 
 
Clear signage for parking provision is crucial if local authorities hope to encourage the public back 
to the high street. Whilst measures to introduce a grace period are helping to improve the public’s 
perception of council owned parking provision, the public will not return if they cannot locate the 
parking they need or understand the charges and when they are applied.  
 
Moving away from the high street, the development of local service hubs in villages, where often 
doctors surgeries are built near to small local shops, has led our members to note the impact this 
has had on customers easily being able to access their shop. Parking in these instances becomes 
a premium, having a negative effect on small businesses in the surrounding area. With the 
enforcement and signage relating to these parking spaces often being ambiguous or nonexistent, 
people take up parking spaces for longer than is suitable, eradicating the provision for the needs 
of the area. 
 
Secondly, the cost of parking needs to be reconsidered. To park centrally in town centres 
members of the public across the country can expect to pay the best part of £10 if they want to 
stay for a few hours. This cost is substantial and ultimately drives customers to seek free parking 
in out of town developments or supermarkets instead, or worse still forces them online, destroying 
our retail hubs altogether. 
 
Whilst we believe local authorities should work to provide more competitively priced parking, 
NFRN members consider that they should also work with local businesses more to develop 
schemes that promote the high street. Pilots such as first hour free parking have proven 
successful in many areas, encouraging the public back to the high street by taking away some or 
the entire burden of parking costs depending on how long customers stay. 
 
Consultation with local businesses would avoid costly decisions that can be a waste of time and 
money. For example, one members’ local council recently pedestrianised its high street, which had 
a knock on effect for small businesses. However, the scheme was considered unsuccessful so the 
high street was de-pedestrianised. Changes such as these can confuse the public and 
subsequently put them off of visiting the high street. 
 
Ultimately, local authorities need to find a balance between completely uncontrolled parking and 
expensive parking to help high streets and local shops. In many towns councils need to recognise 
the parking problems the area has and develop policies that overcome these issues, promoting 
people to head back to the high street. 
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Question 7: Should there be an obligation for local authorities to offer the ability to pay for 
parking by cash within a reasonable distance of where they have parking (for example via 
ticket machines or via local shops)? 
 
The NFRN feels it is important that there is the option available to the public to pay by cash for 
their parking, whether this is via ticket machines or in a local shop.  
 
By encouraging payments via telephone, or other means, local authorities are forcing members of 
the public who do not have access to a mobile phone, or who are not certain about paying via 
telephone or online, to feel unable to visit their local shops and high street. 
 
By taking this approach local authorities are encouraging members of the public to change their 
shopping habits and only visit those stores accessible via free parking, such as supermarkets or 
out of town developments. This leads to ever few people visiting their local shops or high street. 
 
 
Question 8: Do you have any examples demonstrating best practice approaches in the UK 
or abroad? 
 
The NFRN’s members cite the importance of local authorities working with local businesses to find 
the best solution for parking issues in their area. 
 
For example, one member has explained the success that his local authority has had in 
encouraging more people to visit the high street through introducing a first hour free parking policy 
in their local car parks. He noted that many local authorities have trialed proposals such as free 
parking on a Saturday, but that this does not resolve the problems facing the area during the rest 
of the week. Instead, he felt his local authority’s approach allowed those who want to visit a few 
local shops the opportunity to do so, without being put off by costly parking charges, whilst 
allowing those that want to shop for longer to do so for a reduced overall cost, due to not having to 
pay for one hour of their parking.  
 
The scheme works well for the local area and has encouraged people to return to the high street, 
however, this scheme may not work in all areas. As such local authorities should consult widely to 
find the solution that works best for their area. 
 
 
Question 9: Do you have any best practice suggestions for councils to follow? 
 
Our members feel that local authorities should engage local businesses to find the best solutions 
for parking issues in the area. The businesses in the area know what works well and can help to 
develop appropriate schemes. Our members feel increasingly frustrated when local authorities 
impose new schemes, sometimes at a significant cost, for them to not work towards the needs of 
the area. 


