MEMBERSHIP
MAGAZINE FOR
INDEPENDENT
RETAILERS
ISSUE 4

JUNE 2020

NFRN adapts to
‘new normal’

Are YOU an independent
retail hero?

Help when you
need it

We’ve changed our working but you still get the same
great results.

Everything you need to complete
your Shop Local, Shop Little
Heroes application.

Learn how to access
support direct from
Commercial Plus.

Preparing for life after lockdown.
We ask members to reveal all!

Bede House, Belmont Business Park, Durham DH1 1TW
Freephone number: 0800 121 6376* (select option 1)
Calling from a mobile: 020 7017 8880
Calling from ROI: 453 5822
*Free from UK landline phones only.
Charges may apply when calling from abroad or from a mobile phone.

E: info@nfrn.org.uk
W: TheFedOnline.com

Don’t forget as a member, you have access
to these benefits, resources and support.
COMMERCIAL PLUS
Dedicated to delivering
expert business finance
and property advice to
find the right solutions
for the independent
retail industry.
Find out more on page 29.
T: 01244 659101

NFRN CONNECT
Your fifth emergency
service and first point of call for
professional support on a wide
range of business issues.

CHARITABLE FUNDS
Grants and benefits are
available in your time of need.
T: 0800 121 6376
T: 020 7017 8872

TAX PROTECTION
Free member benefit with a saving
up to £250. Tax advice, VAT
disputes, full tax investigations.

NFRN CREDIT UNION
Members’ own credit union
with account and low cost
borrowing facilities.

ASSIST
Confidential support,
direction and solutions to
financial worries.
T: 0800 043 0215
T: 247 9181

LEGAL
Access to qualified legal
professionals 24 hours a day,
seven days a week and 365
days a year with cover up to
the value of £100,000.
ADVICE & CLAIMS:

T: 020 7017 8858

T: 0330 303 1457
T: 453 7991

THE RETAIL MUTAL
Insurance provider to a wide
range of businesses.
The Retail Mutual understands
the business needs of the
independent retailer.

POLITICAL ENGAGEMENT
Your voice in the corridors
of power across the UK and
Ireland - ensuring that the
challenges facing independent
retailers are understood.

T: 0333 2127 263

T: 0800 121 6376

LEGAL PLUS
Tailor-made business
templates to help you deal
with legal matters.

RETAIL STANDARDS
A comprehensive library of
reference guides including
training modules, factsheets,
checklists and risk assessments
to ensure effective in-store
procedures and systems.

MEMBER2MEMBER
Spread the word and be rewarded
for explaining to your fellow retailers
what the NFRN has to offer.
Recruit and earn £75 each time.

TheFedOnline.com

TheFedOnline.com

T: 0800 121 6376
T: 020 7017 8880
T: 453 5822

NEWSPRO
1,000 members are currently
benefitting from this free to join
news category management
service. Are you one of them?
Average cash flow saving of £500.
T: 020 7017 8865

T: 0800 121 6376
T: 020 7017 8880

BUSINESS DEVELOPMENT/
SAVEWELL
Be part of our buying group and
get the best opportunities and
deals, terms giving your business
the competitive edge. Regular
exclusive members offer with an
average saving £400 per year.
T: 020 7017 8863
STORE 2 DOOR
All the help you need to
improve your delivery service
or to introduce one. Delivering to
30 customers each day is worth
£2,500 each year!
T: 0800 121 6376
T: 020 7017 8880
T: 453 5822
FIELD OPERATIONS
Our unique support teams
make the NFRN stand out.
Retail Development Managers
are out on the road providing
expert assistance on myriad
issues, from locating stock
to advice on the latest retail
standards and legislation.

FUELWISE
Be in control of your diesel
costs. Huge savings off the
price compared to average
pump prices in UK and Ireland.
Average savings £280 a year.
T: 028 3032 7800
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Latest National President’s Welcome

“

“

Stuart Reddish

A word from the
NFRN National President
In any other year, this would mark
my farewell column and I would be
preparing to hand over the presidential
chain of office to my successor at
Annual Conference later this month.
But 2020 has been far from normal
and, thanks to coronavirus, the way we
work – both in our shops and in the
Federation – has been completely and
utterly transformed.
Just as we have been introducing
different measures into our stores – such
as social distancing, limiting the number
of customers inside and reducing our
opening hours – NFRN staff have also
adjusted to a new way of working.
Despite functioning remotely, expertise
is still pooled from all departments to
ensure that your Federation continues
to offer the very best in terms of support
and guidance and that you are all
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provided with the latest insights and
advice about Covid-19.
And, as you will see from page 11, with
no face to face meetings allowed,
our national executive committee,
national finance committee, trustees
and national councillors have been
gathering online, with Zoom likely to
remain the format for any meetings –
both internal and external – for the
foreseeable future. At the same time,
whether nationally, in districts or in
branches, instant messaging, such as
WhatsApp, has come to the fore in
enabling members to keep in touch.
One of the positives from lockdown has
been the tremendous community spirit
generated and NFRN members truly
have gone above and beyond to feed the
nation and make sure they have access

to all the essentials that they need.
For that, I and the whole NFRN team
thank you for everything you are and
will continue to do. Why not enter our
NFRN Heroes awards scheme where we
want to recognise retail superstars? The
application form is on page 17.

As restrictions start to ease, The Fed has
quizzed some members and suppliers
on the steps independent retailers
should take to ready their businesses
for the next phase. We are also working
closely with our industry partners to
ensure the right support is available for
you in these unprecedented times. Read
more about getting back to ‘normality’
on pages 20 to 23.
The Fed and this column will be back
in July. In the meantime, stay safe and
enjoy the magazine.
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Latest News

The Latest News

For latest news, deals and views go to:

TheFedOnline.com

Leading magazine publishers
back Shop Local campaign
Millions of newspaper and magazine
readers have been encouraged to use
their local shops more during the
coronavirus outbreak thanks to some
of the country’s biggest publishers
backing the NFRN’s Shop Local, Shop
Little campaign.
Among the latest titles to feature the
Shop Local, Shop Little advertisements
are Bauer’s best-selling women’s
magazines Take a Break, That’s Life,
TV Choice and Bella.
The ads are also due to appear in
Hearst’s Good Housekeeping, Inside
Soap, Best and Real People magazines.
This widespread support follows
extensive and ongoing national
newspaper coverage from publications

including the Daily Mail, Daily and
Sunday Mirror, the Telegraph, the
Daily Express and the Daily Star.
The campaign encourages people to
shop locally and sensibly as well as
promoting home delivery services.
National President Stuart Reddish
said: “These unprecedented times
have shown how essential and
convenient independent stores are,
and we’re delighted that millions
of readers are being encouraged to
shop locally.
“Store owners and employees
continue to risk their lives so
members of their communities
can get their essentials, and it’s so
important they get the recognition
and support that they deserve.”

Face masks available from Savewell
Independent retailers can now
access a range of disposable face
masks through national buying
group Savewell.
The non-latex, fully CE compliant,
FFP2, EN149:2001 and A1:2009
standard face masks help to stop
the spread of Covid-19 – and
other diseases – by preventing the
transmission of liquid particles.

The minimum carriage paid order
is 150 masks (three boxes).
Savewell’s Adam Corkhill said:
“The masks are disposable and
should only be used once.

“All customers get free delivery
when they purchase the required
three boxes.”
For further information, call the
Savewell team on 020 7017 8863.

The cost price of each mask is
50p, which includes a 5 per cent
donation to the NHS.
All masks are sealed in a bag of 50
and packed into an inner box.
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Win £100 in new members’ survey prize draw
A new members’ survey is to
be launched to help the NFRN
understand more about the impact
of Covid-19 on your business,
your offering, and your levels of
confidence about the future.
The NFRN is also keen to
understand what help you will
need to restore or build your
business over the coming year.
This survey, which is due to run from
June through until early August,
will be available to complete at
TheFedOnline.com. Anyone taking
part will be entered into a prize draw
for a £100 cash prize.
National President Stuart
Reddish said: “This is one of
the most important pieces of
work we’re doing, and I’d ask as
many members as possible to
participate. Your responses do
matter, as they’ll let us know the

issues you’re experiencing, what the
Federation is doing well, and where
improvements can be made to make
us even more effective and able to
better represent you.
“It’s an important chance for you to help
shape the future of the Federation.”

If you do complete the survey, you
will be asked if you would be prepared
to take part in regular surveys on
issues such as retail crime. This will
help the NFRN to build a nationwide
picture to share with the government,
police and crime commissioners, and
local police forces.

Panini set to score big with frustrated football fans
Panini has developed a special
Preview Sticker Album to keep
football fans occupied after this year’s
UEFA Euro 2020 tournament was
postponed until next summer.

To kick-start the collection, there
is a starter pack comprising a sticker
album and 26 stickers.

The UEFA Euro 2020™ Official
Preview Sticker Collection is on sale
now, with sticker packets retailing at
70p and starter packs at £3.99.

The 72-page album shows all the
qualified teams, along with an
introduction to the 16 nations waiting
to take part in the postponed play-offs.
There are 568 stickers to collect,
including 28 stickers dedicated to
each team and special head and
shoulder player images.
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For latest news, deals and views go to:

TheFedOnline.com

Scottish deposit return scheme to
go ahead from summer of 2022.
From July 2022, consumers in Scotland
will have to pay a 20p refundable
deposit on single-use drinks containers
made of PET plastic, steel aluminium
or glass after regulations for a deposit
return scheme were passed by the
Scottish government.
The NFRN and other trade bodies
have worked closely with the Scottish
government to develop the scheme to
ensure it works for small shops. The
regulations now allow an exemption
to be granted where it is not possible
or reasonable to operate a return
point at a retail premises.

Roseanna Cunningham MSP, the
cabinet secretary for environment,
reiterated the Scottish government’s
position that the scheme should be
cost neutral for retailers.
However, it will be up to the scheme
administrator to determine how
much retailers will be compensated
for their role in taking back containers.
National President Stuart Reddish
said: “It’s now important that
progress is made in delivering a
robust scheme that works for
retailers and customers alike.”

New deal agreed with
Barclaycard Payment Solutions
Members will soon be able to
access preferential rates on card
processing and terminal rentals
when a new agreement between
the NFRN and Barclaycard
Payment Solutions launches in July.
More details on the scheme, which
will deliver significant savings

WWW.THEFEDONLINE.COM

for independent retailers, will be
available in the July edition of
The Fed.
National President Stuart Reddish
said: “It’s more important than ever
that business owners review all
costs to ensure they’re operating as
efficiently as possible.

ISSUE 4 JUNE 2020

“I’d urge members to look at what
they’re paying on card processing
and see how much they could save
by switching to this new NFRN and
Barclaycard Payment Solutions deal.”
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| Advertising Feature

Supporting stores
with social distancing
and sanitising
Nisa’s independent retailers are taking steps to
make their stores safer for shoppers considering
challenges faced by the coronavirus crisis.
And they are receiving support to improve their facilities from Nisa’s store
development team which has evolved to ensure the necessary help can still be
offered to Nisa partners, even under strict social distancing measures.

Cade Jones

The Covid-19 pandemic has made some areas of the Nisa support team’s work
difficult to carry out with those who’d usually conduct their work visiting
partners in their stores, having to become more innovative in the way they
provide support to ensure their services are meeting current demands.

Whilst more usual store development
projects have stopped for the immediate
future, instead the team has been
identifying new support mechanisms
for retailers.
Now, rather than developing new stores,
the format team has been identifying
opportunities to create assets that
support the fight against the spread of the
coronavirus with protective sneeze screen
guards, social distancing vinyl signage and
sanitiser stations now on the agenda.
Protective sneeze guard screens
sourced from external suppliers and
made available to partners last month
has led to more than 1,350 orders so far
by Nisa partners.

The freestanding self-install screens
come with double sided sticker
pads to attach to the counter to
add stability.
Nisa’s store development and fresh
food development managers have
worked with partners to collate
orders, pass information onto
suppliers and the screens have been
delivered direct to stores.
The Nisa team also designed and
created social distancing window signs
and floor stickers for partners. More
than 600 sticker packs outlining social
distancing requirements in stores have
now been ordered and despatched to
partners for their use.
And the latest addition to the
coronavirus armoury is the Nisa
branded sanitiser station, which again
is ordered through the Nisa team
and delivered direct to store. They
are available as wall mounted as well
as free standing units and have been
arriving in stores this week with over
200 dispatched in just a few days.
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“We love the new hand sanitiser
station. It’s helping our customers
and helping our community.”

Darren May, head of format and
development at Nisa, said:
“Whilst we’d rather be out
supporting partners in their stores
in person, that’s not an option
right now and so we’re continuing
to work in ways which ensures
partners still get our support, but
in a slightly different way.
“We’ve seen some great examples
of retailers taking their own steps
to protect their staff and shoppers
in stores and we know the sneeze
guards we’ve been sending out are
working well for our partners and
the latest sanitiser stations have
also been welcomed.”

ISSUE 4 JUNE 2020
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Latest Letters

Your view

This is your letters page.
The Fed wants to hear
your views and issues!
Send your letters to:
anne@nfrn.org.uk

Read the latest letters to
arrive in the NFRN mailbag.

Real help exactly when we needed it

A sincere thank you

I’d like to express my sincere gratitude and thanks
to the NFRN Hardship Fund team. During this
difficult period for so many businesses like ours,
we felt there would be no way out. However, the
NFRN Hardship Fund has helped us far more than
we thought it would.

We’d like to thank you and your colleagues, sincerely,
for your help and guidance in procuring this grant. It
will help greatly until we get up and running again.
Name and address supplied

As with many retailers, we’ve seen a huge
decline in footfall and our income has drastically
deteriorated. In our time of need, the NFRN has
been fantastic – in particular Mavis Gould, who
helped us submit our application, was on hand
with all of our questions and queries, and enabled
the process to be smooth sailing.
It’s reassuring to know that during these
unprecedented times, small businesses like ours
are still being looked after.
Thank you once again.
Name and address supplied

An “invaluable service”
I’m delighted to throw my weight behind the
NFRN’s campaign to encourage the public to
support local shops. During this crisis, independent
shops have provided an invaluable service to their
local communities.
John Swinney MSP
Blairgowrie, Perth and Kinross

Staying close to home
I’m delighted to support the NFRN Shop Local,
Shop Little campaign to help support our fantastic
local retailers.

Support your local shop

Thank you to everyone helping to #FeedtheNation
at this difficult time.

I’ve been amazed by the number of local shops
that have developed delivery services to keep their
customers supplied at this difficult time.

I hope we can all think of the positive impact we’re
having on local businesses, food producers and the
environment as we shop nearer to home. Long may
it continue!

It’s important to remember that small independent
shops are open and I’m happy to endorse the
campaign to encourage people to support local
shops and not to panic buy.

Selaine Saxby MP
North Devon

| 10

Pete Wishart MP
Perth and North Perthshire
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Feature New working arrangements

NFRN staff adapt to
“a new reality”
Historically, June sees delegates assembling and making policy at
Annual Conference – but these are far from normal times. So just how
are we conducting our daily business?
Usually this month sees suitcases packed, speeches
written and policy decisions taken at Annual
Conference, but with this year’s event in Bournemouth
cancelled due to coronavirus, the NFRN has had to
change its way of working.
“Cancelling conference was not a decision that was taken
lightly,” said National President Stuart Reddish, “but it
was the responsible course of action to protect members,
staff and our business partners.”
With the absence of elections for senior officials, Mr Reddish
remains as National President for another year – with
Muntazir Dipoti as vice president, Jason Birks as deputy vice
president and Mike Mitchelson as immediate past president.
Also remaining in situ until the end of the 2021 Annual
Conference are members of the national executive
committee (NEC), national finance committee (NFC),
trustees and national councillors.
The decision to cancel conference came after national,
district and branch meetings were axed or postponed,
our Durham and London offices were closed, and all field
staff were taken off the road.
But while all NFRN employees are now working from
home, it’s still business as usual – just with a different
method of delivery. “Covid-19 has meant a complete
rethink of the way we work to aid members, but we’ve
adapted well to the new realities,” said Mr Reddish.

Three ways our approach has changed
Video meetings: NEC, NFC, national council
and other committee meetings are being – and
will continue to be – held online via Zoom.
Instant messaging: Many districts are
communicating via WhatsApp groups,
allowing members to post comments,
questions and share advice. To join, contact
your branch or district president.
Online information: TheFedOnline.com
remains your prime source of advice and
guidance on all things NFRN and Covid-19.
Take time to visit it regularly.

“While it’s put us all in a situation that we’d never have
imagined, this will improve in time and you can rest assured
that we are already actively planning for the recovery
period and how we can best support our membership.”

WWW.THEFEDONLINE.COM
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A new way of working,
the same great results
NFRN staff are working from home – but we’re still delivering
the exceptional service you’ve come to expect.
This is how we are doing it.
Gwen Patterson
Membership services manager
“My role usually involves liaising with district officials face to face; organising
meetings, presentations and events; preparing for AGMs and ensuring they run
smoothly; and helping my district presidents with paperwork at local, district and
national level. As you would imagine, this normally means a lot of travelling.
“Since lockdown, my world has turned upside down. I don’t think I’ve ever been as
busy! Thousands of emails, non-stop member contact about grants and financial
support, and three different legislatures to keep an eye on makes it very interesting.
The adrenalin’s flowing, there’s no time to stand still and speed and accuracy is
critical as members’ livelihoods and futures are at stake.”

Nathan Hall
NFRN Connect adviser
“Some distractions aside, including regular visits from my dog, I’m finding working from
home relatively easy and I’m immensely proud of the NFRN Connect team for maintaining
the high quality service we’ve always offered. I know members need us now more than ever.
“I usually work among a team of five at Bede House in Durham, so it’s strange not
being able to speak to colleagues in person. But we have daily phone calls with our
team leader, Andrew, and weekly team meetings through Skype.
“To keep physically and mentally well, I’ve been doing a lot of running both before and
after work. I’d definitely recommend exercise to anyone still trying to get with grips
with working from home – it does a world of good!”

Shirish Patel
Retail development manager
“Now all the preparations required before a shop visit are gone – no shirts to iron,
traffic reports to listen out for and no travel – there’s more time available to spend
talking with members.
“I’ve been checking on their welfare and business needs, actively pursuing an issue
one retailer has experienced with his lease and assisting in getting benefits to the
families of three London members who have recently passed away. I’ve also helped
those in financial distress to complete an application form for the NFRN’s Covid-19
Hardship Fund.”
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Adrian Roper
Head of political engagement
“Rather than roaming the corridors of power, I’m currently a keyboard warrior at home.
“With an avalanche of information coming out from the UK and devolved
governments, particularly in the early days of the lockdown, it’s been crucial to get
key details to members as quickly as possible – especially as some of it could make
the difference between some businesses surviving or going under.

Peter Williamson

“MPs and Assembly members have been kept apprised of our Shop Local, Shop
Little campaign and have been extremely supportive of the independent retail
sector. I’ve also kept government contacts and the Competition and Markets
Authority (CMA) aware of the issues independent retailers are experiencing, such
as changes to commission rates on ATMs. When some local councils decided to
revoke work permits for news deliverers, I engaged with local MPs
and successfully secured U-turns.”

News operations manager
“My daily work routine hasn’t been affected as dramatically as I expected. That’s
because much of the news operations role is reporting on data and sharing this
information with members, or acting as a go-between on a retailer’s behalf with
publishers and news wholesalers. With face-to-face meetings out of the question,
Zoom and Skype have become common – with the bonus being that no travel
is required!
“Smaller newspaper paginations, no football matches to cover and earlier print
times mean that service levels have improved. This has allowed me time to focus
on planning and preparing for life in the news industry post-coronavirus.”

Sarah Orton
Communications executive

“Besides writing articles for The Fed, I’ve also been busy producing press releases
about NFRN initiatives and collating the highlights in a weekly document which
is shared with senior officials and all NFRN staff. I’m also contacting members to
find out the exceptional things they’re doing in their communities and for their
customers. Listening to these goodwill stories, and hearing how retailers continue
to go above and beyond – whilst putting their lives on the line – has been truly
inspiring. I’m very proud of our members and the entire Federation.
“Although the current working arrangements are very different from being in the
Durham office, every single one of my colleagues has been there for me. We’ve held
Skype meetings, have a WhatsApp group and many have emailed to check in on me.
I only joined the NFRN in February, but I couldn’t feel more at home.”
WWW.THEFEDONLINE.COM
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£220,000 in the
Covid-19 Hardship Fund
for NFRN members
As cash-strapped members continue to benefit from our Covid-19
Hardship Fund, one grateful member explains how it has made all the
difference to their business.
“In our time of need, the NFRN
team has been fantastic,” wrote one
grateful recipient – who wishes to
remain anonymous – in a letter of
thanks for their hardship grant.
They continued: “During this
difficult period for so many
businesses like ours, we felt there
would be no way out. However, the
NFRN Hardship Fund has helped us
far more than we thought it would.

members detailing the way it has made
such a difference to their business.
“It’s also heartening that so many
of our business partners recognise
the financial distress coronavirus
is causing our members and that,
even though they are facing their
own challenges, they are prepared
to lend support.”

The Hardship Fund now stands
at £220,000, thanks to donations
from trade partners and NFRN
districts and branches. With 100
applications the fund has made
payments totalling nearly £50,000
to 40 successful members.

“It’s reassuring to know that,
during these unprecedented times,
small businesses like ours are still
being looked after. Thank you
once again.”

More grants on the way
National President Stuart Reddish
was quick to respond. He said:
“Our Hardship Fund was launched
to assist members in real financial
distress as a result of the coronavirus
pandemic. It was heartening to
receive a letter from one of our

| 14
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Feature Hardship Fund
Four new backers explain why they are supporting the fund

Pledging JPIMedia’s support, head
of content Tina Evans said: “The
coronavirus outbreak has put our
retail partners under immense
pressure at a crucial moment when
our readers rely on quality news.
“JPIMedia recognises the importance
of the local newsagents and thanks
NFRN members for their ongoing
support of our titles and their role in
serving our local communities.”

Mail Newspapers head of circulation
Shaun Jones said: “We recognise the
great work and service independent
retailers continue to provide during
these unprecedented times, ensuring
that UK consumers can continue to
visit their local stores and buy their
favourite brands. In our case, this means
that essential news remains easily
accessible to people who rely on it.
“We’re also fully aware of the difficulties
that some NFRN members will face
over the coming months, so dmg
media is pleased to support the
NFRN’s Covid-19 Hardship Fund.”

Reposs managing director Paul
Lansdale said: “These are
exceptionally difficult times for
independent retailers and I’m pleased
that Reposs is able to help support
those who are most impacted by
the current crisis.
“The help of the NFRN’s Covid-19
Hardship Fund is vital to those
finding it difficult to sustain
their livelihoods.”

PayPoint executive chairman Nick
Wiles, said: “We have seen first-hand
the incredible effort, innovation and
courage that independent retailers
have put into serving their communities
under very difficult conditions.
“Ensuring that retailers feel supported
during this crisis is hugely
important, and PayPoint is proud
to fund this donation to the NFRN’s
Covid-19 Hardship Fund as part
of a series of new partnerships,
initiatives, and campaigns to provide
assistance during this unique and
challenging time.”

The four latest backers join Booker,
Camelot, Coca Cola European
Partners GB, Japan Tobacco
International, Just Employment
Law, Newtrade Media and
Warburtons, who have all previously
donated to the Fund.

“In our time of need, the NFRN
team has been fantastic. During
this difficult period for so many
businesses like ours, we felt there
would be no way out. However,
the NFRN Hardship Fund has
helped us far more than we
thought it would.”

What is the Hardship Fund?
The Hardship Fund was set up at the start of April to provide immediate
aid to members whose businesses have been severely affected by the
impact of Covid-19.
Go to TheFedOnline.com for an application form and terms and
conditions. And don’t forget to include your supporting documents.
We can’t process claims without them!

WWW.THEFEDONLINE.COM
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Awards | Retailer Heroes

Are YOU a retail hero?
Tell us today!
There’s still time to apply for our Shop Local, Shop Little Heroes
awards – but don’t wait too long.
We want to hear from selfless retailer superstars
keeping communities safe and fed during the coronavirus
pandemic. We’ve already been inspired by so many of
the entries we’ve received. Now we want to see yours!
So if you believe you deserve recognition for the work you’ve
done over the past few months, complete the application
form on the next page of this edition of The Fed.
Use these tips to help your entry reach the top of
the judging pile:
•

Give yourself plenty of time.
Don’t rush your application form and forget key
information. Instead, allocate enough time to put
together a solid entry from start to finish.

•

Be clear.
Explain exactly what you did to help your customers or
communities, how you did it, why, and what the outcome
was. Make sure all your claims are backed up with
evidence. Telling a story will grab the judges’ attention.

•
•

Cover every base.
Make sure you include all the detail you can.
Include photos.
A picture paints 1,000 words, so include relevant
imagery that supports your application form.

•

Provide other documents.
Share any letters of thanks from your customers or
cuttings of local newspaper coverage you have received.

•

Don’t be modest.
The judges want to get to know you and why you’re a
winner. By entering this award, you’re obviously proud
of what you’ve achieved – so tell us about it!

•

Double check everything.
When you’ve completed your form, ask a family
member, employee or friend to check for clarity,
errors and omissions.

To nominate yourself or a colleague:
Use the application form inside this edition of
The Fed or visit TheFedOnline.com and complete
the online application form.
•
•

Please share as much information as possible.
Upload a minimum of four photographs
demonstrating your acts of kindness.

The deadline is 5pm on Friday July 31.

Get help today
If you have any questions about the entry
process, please email national events manager
Julie Zollikofer (julie.zollikofer@nfrn.org.uk)
or contact NFRN Connect on 0800 121 6376
or connect@nfrn.org.uk.

Good luck!
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Cut here

| Application Form

In conjunction with Booker, Boost and Mondelez, the NFRN
wants to find the Shop Local, Shop Little Heroes who have
been going above and beyond for their communities during the
coronavirus pandemic.
As supermarket shelves ran bare, there have been
myriad innovative ways in which members have adapted
to become a lifeline to their customers. Whether this
is offering discounts or products to NHS workers in
hospitals and care homes, starting a home delivery
service to assist your elderly and vulnerable customers,
or giving away free Covid-19 kits to those self isolating,
as just a few examples, we want to hear from you.

One photograph should show your shop, one should
demonstrate how you are assisting the community and
the third should demonstrate you helping a customer.
The more information and photographs you can
provide, the greater your chance of success.

The closing date for entries is 5pm on Friday
July 31 2020.

Please return the completed form and photographs by
post to:
Shop Local, Shop Little Heroes,
Bede House, Belmont Business Park,
Durham, DH1 1TW

All entries received by that date will be reviewed by a
panel of judges. An awards luncheon will take place in
October when three Shop Local Shop Little Heroes will
be announced.
Photographs:
Please attach one photograph of yourself or the person
being entered with a neutral background and at least three
photographs to support your application in high resolution.

For any queries relating to this form, please contact
NFRN Connect on 0800 121 6376.

Are you nominating yourself
or someone else?

Myself:		

Someone else:

Name:

Business Name:

Address:

Postcode:

Email:

Telephone:

Mobile:

If you are nominating someone else, please add your full name,
telephone number and email address:

Give three examples of how you or the nominated member have helped
and supported their community during the coronavirus pandemic:
Please note, the more information and photographs you can provide, the greater your
chance of success. Feel free to continue on an extra page if required.

By submitting my contact information and photographs I consent to NFRN contacting me by telephone or email regarding this nomination,
and using the photographs for marketing purposes.

Cut here

To submit your application, please complete the form below.

Awards | Retailer Heroes

The industry verdict on the Shop Local, Shop Little awards
Launching the awards, which are backed by Booker,
Boost Drinks and Mondelez, National President Stuart
Reddish said: “We’re fortunate to represent an industry
where community spirit is second to none.
This spirit is helping us through this crisis and our
members should equally be proud of their efforts to
help their customers.

Mondelez trade communications manager Susan Nash said:
“We all know what a crucial role independent retailers play
in their local communities – not just in times of crisis, but
all year round. With so many shoppers around the country
reliant on their local stores for daily essentials and far more,
we want to recognise these unsung heroes.”

“This ranges from supporting local hospitals and care
homes with free products, offering key workers discounts
or developing home news delivery networks to get
essential products to customers who need them.

Booker managing director – retail Colm Johnson said:
“Thousands of independent retailers across the UK work
tirelessly to ensure they truly are the heart of their
communities – and Booker would like to say ‘thank you’
to them.”

“The extra lengths and breadths that independent retailers
are going to – not just to stay open, but to keep all their
customers, especially elderly and vulnerable people, fed
and safe – are truly inspirational. They mustn’t be the
forgotten heroes of the Covid-19 outbreak.”

Boost Drinks founder and managing director Simon Gray
said: “As a company that exclusively serves the independent
sector, championing independent retailers has always been
our mantra – now, more so than ever. We’re delighted to be
sponsoring the Shop Local, Shop Little Heroes campaign.”
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Looking ahead to life
after lockdown
Last month saw Prime Minister Boris Johnson announce a five-step
plan to ease restrictions. So what could the ‘new normal’ mean for
independent retailers?
Life for shop owners amid Covid-19
has been far from easy. But the
response to coronavirus and the speed
with which independent retailers have
adapted their businesses to promote
safety within stores has reinforced
the diligence, perseverance and ability
of this sector.
From introducing social distancing,
to sourcing essential products for
customers and going above and
beyond to assist the vulnerable in
communities, there has been an
undeniable sense of commitment
and hope.
Members have continued to look out
for their customers – while putting
their own safety at risk – and it is
hoped such commitment will be
remembered and rewarded once
lockdown restrictions are lifted, with
people continuing to shop locally
and supporting independent stores.
The Fed asked three members to
explain how they adapted their
businesses and how they are
preparing for life after lockdown.
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Bay Bashir, who owns five Go Local stores in the North East, said: “We reacted really
quickly to the coronavirus outbreak and immediately put up two metre floor signs.
“We’ve also employed more staff to cope with the excess demand, adopted a
three customer limit inside the stores, reduced our opening hours, and bought
protective screens, face masks and hand sanitiser for all of our employees. It’s
so important that our employees and customers feel safe.
“Sales have gone really high since lockdown. Some of our stores have had a
100 per cent profit increase. But my main priority has been safety, managing the
increase of customers, and looking after our staff and the elderly. We’ve also run
a free delivery service for the elderly members of our community.”
Bay believes deliveries could play a key role after lockdown. He said: “Home
delivery could become more popular. We already had a home delivery service,
but we’ve extended it and are going further afield.”
ISSUE 4 JUNE 2020
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Feature Life After Lockdown
An “amazing” team

Thinking ahead towards delivery success

At a time when accessing news is more
important than ever, self-isolation has
prevented many people – particularly
the elderly and vulnerable – from
picking up a newspaper at their local
shop. Most newspaper and magazine
delivery services have, therefore, seen
a significant rise in demand.

While it is still unclear when or if life and trade will return to normal, Amish
Shingadia insists it is important to have a clear plan for the future.

Lionel Cashin, of R & J Turnbull
in Market Weighton, said: “I’ve
managed to cope with the excess
customers because none of our
paperboys or papergirls have had to
go to school. They’ve been amazing –
we’ve had a 100 per cent turnout.
“Our orders have been up by a third
since lockdown was imposed. I’m
confident we’ll retain some customers,
although history suggests the number
will likely gradually decrease.

Amish, of Londis Caterways in Horsham, said: “Since lockdown, we’ve been
doing a free delivery service for the elderly members of our community. After
lockdown, we plan to evolve the service and have an online delivery service.
The structure is already in place, we just need to adapt it.
“No one knows how long this will last, so we must be prepared.
“People will continue to use their local stores: customers have seen how we’ve
supported and looked after them during Covid-19; that shopping local saves
time; and that our stock and prices are very reasonable.”
He added: “We’ll continue to take cash after the outbreak, as many of our elderly
customers have problems with paying by card. However, we’ll educate customers
about how it’s safer to pay by card. It’s our duty to advise them, instead of just
expecting it from them.”

“If our paperboys and papergirls
have to go back to school while some
lockdown restrictions are still in
place, we’ll employ more deliverers in
the short-term to meet demand.”
Lionel has changed his store’s opening
hours to ensure no customers are
present when the delivery team
arranges its rounds or while shelves
are being restocked.
Lionel added: “We’d normally open
at 5.30am, but I’ve not been opening
until 6.30am since the outbreak.
We’ve been closing an hour earlier,
too. Once this is all over, I’d like to
return the shop hours back to our
original ones.”

To prepare, Amish suggests:
1. “Keep your staff safe with the help of
stickers, face masks and signs.”
2. “Get stock from different sources to
ensure you have a good range of products.”
3. “Tap into other demographics and
markets. Online shopping and vaping products
will really help to pull in more customers.”

“People will continue to use their local stores: customers have seen how
we’ve supported and looked after them during Covid-19; that shopping
local saves time; and that our stock and prices are very reasonable.”
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What industry experts think
NFRN chief operating officer Greg Deacon
“I’ve been incredibly impressed by the
level of service independent retailers
are offering their local communities.
We’ve seen many quickly change their
business models to adapt.

“Moving forward, we’ll see a big
change in how we shop. Home
delivery will become the ‘new
normal’ and the high street will
become a more social place.

“Lockdown gave retailers an opportunity
to consolidate their range, take a step
back and improve their businesses.
Speed has been key to success.

“It’s going to be challenging but be
positive, optimistic and prepared. Be
proactive and prepare for what you’ll
do after Covid-19. It will pay off.”

Coca-Cola European Partners field sales director Alison Adderley
“While we all hope things go back
to normal as soon and as safely as
possible, we can be pretty certain of
some long-term changes in consumer
behaviour – to which suppliers and
retailers must adapt.
“With more people consuming food
and drink in the home, there’s been an
increase in demand for bigger packs,
such as large plastic bottles and
multipack cans of soft drinks.

soft drink formats (500ml bottles and
330ml cans).
“And with research showing shoppers
are planning to save money in the next
12 months, CCEP believes price marked
packs (PMPs) offer a real opportunity.
We’ve reduced the recommended
price points for our colas range of
PMPs to help retailers respond to
demand for larger pack formats.”

“As lockdown measures begin
to ease, retailers should
begin up weighting
their on-the-go

Camelot head of field sales James Dunbar
“Independent retailers are in a unique
position because they’ve a better
understanding of their local community
and customers, and they’ve the ability to
bring in new services and initiatives to
suit their customers’ needs more quickly.
“One trend likely to remain will be
increased online shopping, so those
stores that have been able to bring in
local delivery will see an even greater
benefit in the future.
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“We’ve been saying all along
that we won’t penalise anyone if
they have to close as a result of
Covid-19. If retailers are now in a
position that they’re looking to
re-open their store, we’d ask that
they call us on 0800 8 40 50 60
so that we can record their
decision, talk through their
individual circumstances and make
their re-opening go as smoothly
as possible.”
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Boost Drinks marketing
director Adrian Hipkiss

Delivermynewspaper
spokesman Chris Hughes
“HND is going to be an important
part of daily operations. Once
introductory free HND offers come
to a close, you’ll need to speak to your
customers. Get their thoughts and
insight on the service you’ve been
offering, remind them the promotion
ends soon, and understand what they
want to do.
“To maximise HND moving forwards:

“Covid -19 has had a real impact
on consumer shopping and we
expect to see these changes in
behaviour continue, even after
the lockdown lifts – so it’s
important that retailers are
ready and prepared.
“Consumers will be looking
to shop safely and remain
socially distant. We recommend
placing distance markers where
consumers queue to ensure
they remain at least two metres
apart. Similarly, creating a clear
direction for consumers to travel
around your store will ensure that
chances of contact are reduced.

“We’ve been working to create
POS and floor decals so retailers
can ensure safe shopping in-store.
For a care package send your
name and address to:
enquiries@boostdrinks.com.
“Finally, maintain a good knowledge
of shopping habits. Assessing how
they have changed over this time
will allow retailers to best evaluate
what stock to supply to best support
customers right now.”

• Send your customers a letter
outlining other services you offer as
part of your delivery service.
• Promote your service. What other
activity could you offer to encourage
them to stay? Perhaps refer a friend?

and support the businesses
that offer vital services to their
communities.

• Market your services to other
houses on streets you deliver to.
This increases the density of rounds
and profit.
• Upsell. Encourage a reader to take
their newspaper more often.
• Identify older, more vulnerable
people who are going to have to stay
indoors for longer. They’ll want to
extend the service.

“Consumers are really valuing the
services they can access locally,
and for those isolating, home news
delivery has become a key lifeline
and HND orders have been strong.

Smiths News publisher
and retailer services
director Simon Gage

• Think about places that need
newspapers, like local retirement
homes, and consider offering a
discounted rate for multiple orders.

“What does the future bring? Well,
we’re still trying to figure that out –
but some trends are emerging, and
hopefully some positive aspects
will remain over coming months.

• Work with publishers to sell and
promote subscription copies for
increased frequency, guaranteed
sale, and maintained margins.”

“NFRN members are outperforming
the market across all titles –
sometimes by as much as 15 per
cent – as consumers shop locally

WWW.THEFEDONLINE.COM
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“We’ve seen a huge increase in
customers using SNapp, our
online account service. We’ll need
to make further investments in
SNapp over coming months to
ensure it continues to offer a good
customer experience.
“Finally, newspapers are arriving
earlier, and some magazines have
changed publishing frequency – so
we’ll see whether those trends are
likely to continue, or whether they’ll
revert to previous once the football
and fashion seasons resume!”
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Feature | Retail Mutual

How to keep staff
safe during and
after lockdown
As a retail business owner, you
have a statutory duty of care for
people’s health and safety in the
workplace. Retail Mutual advises
on how to keep your staff safe.
Personal hygiene
•

•
•

Ensure easy access to soap and hand sanitisers
- in washrooms, at till points and in stock rooms,
for example.
Provide tissues for all staff.
Tell staff to stay at home if they feel unwell.

Store cleaning
•
•
•
•

Increase the frequency and intensity of cleaning.
Regularly wipe down counters, handrails, door handles
and drawer knobs.
Keep payment terminals clean and provide hand
sanitisers for customer use.
Position staff two metres apart from each other.

Business operations
•
•
•
•
•
•

Prominently display Covid-19 health and safety notices.
Stagger shifts or set up teams so fewer people share
the workplace.
Regulate the number of customers allowed in store.
Take contactless payments (£45 limit) to eliminate
the need for PIN entries.
Avoid cash payments if possible, as banknotes are
rarely cleaned.
Enforce queuing rules outside your business and make
sure customers remain at least two metres apart.

What if an employee or customer
appears to have Covid-19 symptoms?

If an employee develops a new, continuous
cough or a high temperature, they should be sent
home immediately and follow the guidelines for
self-isolation.
If your employee has helped someone who
has become unwell and appears to have Covid-19
symptoms, they should wash their hands
thoroughly for 20 seconds after the contact.
However, they do not need to go home unless
they develop symptoms themselves.
If your business remained open during the
coronavirus lockdown, thank you for your service
to your community. If your business had to close,
we wish you all the best in your return to trading.
Times are still uncertain and, as a community of
retailers, we must continue to support each other.

Visit our dedicated coronavirus resource hub for answers to your most common
questions: www.theretailmutual.com/coronavirus. Alternatively, call 0333 2127 263.

| 24

ISSUE 4 JUNE 2020

WWW.THEFEDONLINE.COM

WWW.THEFEDONLINE.COM

ISSUE 4 JUNE 2020

25 |

Howzat! Professional
cricketer turned store owner
delivers award-winning success

Image supplied by Newtrade Media

Former Kenya captain Hitesh Modi is now top of his game at
retailing. The Fed found out how he does it.

Store Profile
3 Greenway Parade
Chesham
HP5 2DA

Opening Hours
Mon-Thurs: 6am-9pm
Fri-Sat: 6am-10pm
Sun: 7am-8pm

After a remarkable career as a professional cricket player
that took in three World Cups, romance carried Hitesh to
England where he swapped his bat and pads for a career
as an independent retailer.
Since then, the owner of Londis in Chesham, Bucks, has
certainly proved himself as a great all-rounder. He’s now
a national award winner, earning the title of the National
Lottery Retailer of the Year at the 2020 NFRN Awards.
He said: “I was travelling a lot and I met my now wife during
a stopover in England. Initially, I didn’t want to move to
England, but she didn’t want to move to Kenya either.
We kept in touch and I eventually decided to come here.
“At first I worked in sales. When the opportunity came
up to buy my own store, I took it and haven’t looked back.
My father-in-law owns a store on the same parade, which
he’s had for over 30 years, and both shops complement
each other.”

A team effort
Hitesh runs the store with the help of dedicated full
and part-time staff, many of whom have worked for him
for years.

Image supplied by Newtrade Media

Crediting them for their loyalty, hard work and commitment,
Hitesh said: “They’ve been a huge help throughout the years.
I really appreciate all of their efforts, particularly recently as
we’ve been incredibly busy since the coronavirus outbreak
and we have been delivering groceries and other essentials
to those in need.
“I’d like to give special thanks to Raju, who’s been with us
for around eight years; Saj, who’s worked here for the past
four years; and Ashwin, who started working here over
seven years ago.”
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Feature | Member Spotlight

“Being a National
Lottery retailer can
drastically improve
footfall within your
store. Around 15
to 20 per cent of
my sales are from
National Lottery
products alone.”
Cashing in on sales opportunities

Award-winning success

Becoming a National Lottery retailer can seem like
a daunting prospect, but Hitesh insists it has
several benefits.

Putting these tips into practice earned Hitesh the title
of National Lottery Retailer of the Year at the 2020
NFRN Awards. Thirteen NFRN members and suppliers
were recognised for excellence during the ceremony on
January 28 at the Royal Lancaster Hotel in London.

He said: “Being a National Lottery retailer can drastically
improve footfall within your store. Around 15 to 20 per
cent of my sales are from National Lottery products alone.
“Shoppers also tend to spend more when they come to
your store for the National Lottery, as they often buy pop
and crisps on impulse. Many customers regularly come
to the store to play the lottery.”

Hitesh’s 5 National Lottery tips
•
•
•
•
•

Confirm every order you receive.
Maintain high standards.
Promote rollovers and new games.
Have POS material to drive sales.
Follow Camelot’s planogram.

Hitesh says: “The ceremony was amazing. I loved
meeting like-minded retailers and the awards presenter
Naga Munchetty.”
Camelot chief executive Nigel Railton and retail sales
executive Alison Gorman recently presented Hitesh
with a plaque after players at his store raised more
than £340,000 for National Lottery Good Causes
(pictured below).
Adding to his success, Hitesh also won Ferrero Rocher’s
sparkling store makeover at the end of 2019. He received
several Easter eggs in April and generously donated them
to members of the local community.

To maximise sales, Hitesh advised: “Remember to confirm
all orders you’ve received with Camelot.
“Try to adopt and maintain high standards within your
store and do everything you can to promote rollovers and
new games to your customers – but don’t pressure them
into a sale.
“I always have the latest point of sale material on display
in prime positions and take time to ensure that the play
station and scratch cards units are well stocked and
adhere to Camelot’s planograms.”
WWW.THEFEDONLINE.COM
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Member Benefit | Commercial Plus

Help when you
need it most

In uncertain financial times it
can be difficult to know where to
turn for sound business advice.
As an NFRN member you have
access to Commercial Plus.
Commercial Plus has worked with
the NFRN for several years. Managing
director Barry Frost and his staff offer
a unique combination of services
to help members realise their full
potential and get to grips with the dayto-day complexities of running a store.

“It’s at times like this
that Commercial
Plus can offer vital
help and support.”

Available to assist with all aspects
of finance and commercial property,
Commercial Plus will be of even
greater help to members as the UK
and Ireland emerge from their
respective lockdowns.
Mr Frost said: “While coronavirus
has spread like wildfire, independent
retailers have stepped up to the
challenge and have continued to
provide an exceptional service that
brings comfort and familiarity to
their local communities.
“Behind the scenes, though, it’s more
than likely that many members are
having to cope with increased financial

pressures caused by circumstances
never faced before. The requirement for
social distancing, or shop closures due
to the need for self-isolation, have put
heavy pressure on cash flow for many.

“But it’s at times like this that
Commercial Plus can offer vital help
and support, focusing on priorities
like keeping a lid on costs and reducing
them further wherever possible.”

Support for our members applying for grants
Recent weeks have seen the launch of several government schemes, including the
suspension of business rates until 2021, the Small Business Grant Fund, the Retail,
Hospitality and Leisure Grant Fund, Covid Business Interruption Loans (CBILS)
and, latterly, the Business Bounce Back Loan Scheme (BBLS).
Commercial Plus can offer advice and help with applications for all these schemes.
Mr Frost said: “All banks, lenders and funders are currently offering payment
deferments and holidays, and we can help with guidance as to how to apply.
“This will apply to any type of commercial loan, including secured and unsecured
borrowing, and asset finance for things such as shop fittings, refrigeration
equipment and vehicles. Any form of personal borrowing will also attract assistance
from lenders, such as repayment holidays on mortgages and personal loans. Our
staff are fully trained and will take full details confidentially before offering the
appropriate advice.”
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Member Benefit | Commercial Plus
Advice on approaching your landlord
One of the trickiest potential areas to deal with is handling your relationship
with your landlord, said Mr Frost.
“Many tenants are currently struggling to pay monthly and quarterly rents in
full and it may be necessary to ask for a holiday or deferment of a proportion
of the rent until things are better. Any negotiations with landlords need to be
handled sensitively and it’s crucial to take the right approach.
“With more than 40 years’ experience in the commercial property sector,
I’ll speak to your landlord on your behalf or simply offer advice as how to
approach the issue in the right way.
SHOP
CONVENIENCE STORE

“Commercial Plus is here for all NFRN members, whatever problems you’re
facing. You’ll receive a minimum of one hour’s advice completely free, so
please don’t hesitate to give us a call on 01244 659101.”

Are you struggling? Follow Mr Frost’s five-point plan:
1.
2.
3.
4.
5.

Take advantage of any available government funding schemes.
Talk to your bank if you need advice on temporary funding.
Consider deferring repayments where possible on any business or personal borrowings.
Don’t be afraid to approach your landlord for help – but do it in the right way.
Call Commercial Plus for a minimum of one hour’s free advice.

What NFRN members have to say
Samina Iqbal has received help from Commercial Plus
on three occasions.
“I’ve called the team for help with my rent review,
negotiating a lease, and they’re now helping me with
sorting out my rent during Covid-19. The team’s
fantastic and very helpful.
“I’ve even recommended it to my sister, who’s now
hiring Commercial Plus.”
Paul Edwards has taken advice from Commercial Plus
for eight years.
“They’ve helped me with a lot of things, including the
financing of equipment, and the team has always been
very polite, very helpful and spot on.
“I’d very much recommend the service to other
NFRN members.”
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Contact Commercial Plus today!
Call 01244 659101 for free advice on:
•

•
•
•

Any commercial property issue, including lease
renewals, rent reviews, landlord/tenant disputes,
and renegotiation of existing rent.
Negotiating with landlords, banks and HMRC to
arrange appropriate payment plans.
Any type of commercial finance.
Shop development.

“The team’s fantastic and
very helpful.”
ISSUE 4 JUNE 2020
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Latest NFRN Elite Partners

How our business partners can boost your businesses
Booker is the UK’s leading food & drink
wholesaler with branches nationwide and
is proud to serve Premier, Londis, Budgens
and Family Shopper retailers. Booker’s
commitment to customers is to improve choice, price and service to
help them drive footfall, sales and profits in their business.
Find your local branch by visiting www.booker.co.uk
Mail Newspapers is delighted to continue
its Elite Partnership with the NFRN,
working with members to maintain a
successful independent news category
through trade events and initiatives, such as our sponsorship of the
Newsagent of the Month and Newsagent of the Year awards.

As the operator of The National Lottery,
we are a company like no other - a
commercial organisation that raises
billions of pounds every year for the public good. Our overall objective
is to maximise returns to Good Causes through selling National Lottery
products in an efficient and socially-responsible way.
T: 0800 840 5060 www.retailerhub.co.uk
Nestlé’s wholesale & convenience team cover
many iconic brands, including Nescafé, Maggi,
Carnation and Nesquik. Our key focus this year is
winning in drinks-to-go, with our exciting relaunch
of Nescafé Azera Nitro cold coffee and the launch
of Nesquik Ready To Drink. Look out for news on these products!

T: 0345 071 2720 E: myretailmatters@mailnewspapers.co.uk
www.myretailmatters.co.uk

T: 07884 547511 E: daisythompson@uk.nestle.com
www.nescafe.com

Newtrade Media is the go-to source of
information for independent retailers.
Our print publications, RN, Retail Express,
Vape Retailer and The Retail Success Handbook are filled with advice from
the shop floor, exclusive news and industry insights that will help you
grow your sales and profits.

With more than 40 years’ experience helping to
build thriving independent businesses, Nisa is
the name that retailers trust. Our award winning
delivery network, averaging 98 per cent availability,
extensive product range and strong own-label brand - including over
2,000 Co-op own brand products - means that our partners enjoy
unrivalled service and support.

T: 020 7689 3384

T: 0800 542 7490

www.betterretailing.com

At Panini we only have the biggest and
best trading card and sticker collections
and are proud to be an Elite Partner
of the biggest independent retail group in the world. For stock and for
marketing materials please contact NFRN Connect.
T: NFRN Connect on 0800 121 6376 E: connect@nfrn.org.uk
At Philip Morris Limited (PML)
we have a smoke-free-vision,
and you are part of it. To make
the most of what we are offering
during the menthol cigarette ban, register at www.menthol-ban-retail.
co.uk. By registering, you can get the latest updates on selling our IQOS
Menthol Kits, understand the impact on your business and also benefit
from our free of charge menthol cigarette buy-back scheme. Join us in
creating a smoke free future.

www.join-nisa.co.uk

Payzone enables retailers to offer a wide range
of services to their customers. From making
gas, electric and water bill payments, toppingup their phones, bus and railcards to collecting parcels. With suppliers
such as British Gas, Eon, and EE, retailers can increase the footfall to their
store by becoming a one-stop-shop within their community.
T: 0800 0569597 E: nfrn@pzbp.co.uk
www.payzone.co.uk/retailers
Post Office offers market-leading products and
services in mail, banking, bill payments and foreign
exchange. Running a Post Office brings all kinds of
people into your retail store from parents paying
their utility bills to small business owners paying in cash, and from online
traders posting parcels to holidaymakers collecting their travel money.
You become the shop, the bank and the Post Office in your community.
T: 03333 455560 E: nd.enquiries@postoffice.co.uk
www.runapostoffice.co.uk

www.menthol-ban-retail.co.uk
The UK’s largest commercial news publisher,
with over 150 titles including the Mirror,
Express, Star, Daily Record, Manchester
Evening News and Liverpool Echo, as well as
magazines OK! and New! Reach understands
the importance and value of home news delivery (HND), working
tirelessly at industry level and directly with the NFRN on projects to
help build and support new and existing distribution services.

The Retail Mutual has been collaborating
with the NFRN for over 20 years to provide
independent retailers with an alternative to
insurance. Founded by retailers for retailers,
we are dedicated to protecting you and your business. We also offer an
extended portfolio of products to protect your home, your family,
your staff and any landlord properties you may have.

E: john.howard@reachplc.com

T: 0333 2127 263 E: info@theretailmutual.com
www.theretailmutual.com

Throughout 2020 we will be working
together to drive initiatives which support the
sustainability of the newspaper and magazine
category for independent retailers, through
improvements in service and product offering. We will be helping
members embrace modern ways of managing their supplies through
SNapp and will look to drive improvements for customers
through engagement and feedback from members.

Our subscriber first strategy
provides a fantastic opportunity to
work together to drive further value
for your business and real value back to the customer through working
together to sell print subscriptions. NFRN members have already earned
over £20,000 converting Telegraph customers to subscriptions.
T: NFRN Connect on 0800 121 6376
E: retailsupport@telegraph.co.uk www.telegraph.co.uk

T: 0345 121 2235 www.smithsnews.co.uk
WWW.THEFEDONLINE.COM
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