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Don’t forget, as a member you have access to 
all these benefits, resources and support.

Save money

Make money

Make business easier

NFRN CREDIT UNION
SCAN NOW to learn  
how you can get access  
to the funds your  
business needs.

Average 
annual savings 

Generate an
extra

£1,417 £1,000

Free legal 
advice saves

£1,480

E: info@nfrn.org.uk W: TheFedOnline.com

RETAIL STANDARDS
Library of reference guides, training modules, 
factsheets, checklists and risk assessments.

CHARITABLE FUNDS
Access to confidential support, grants 
and benefits when you need them most.

The team is here seven days a week to provide 
support and assistance on all aspects of your 
business and membership.

NFRN Connect is your membership helpline

Call today on 0800 121 6376 or 020 7017 8880 
to see what we can do for you.

VOUCHERS
Regular and exclusive promotions with 
leading suppliers offering free and 
discounted products.

NFRN CONNECT
Your fifth emergency service and first point 
of call for professional support on a wide 
range of business issues.

Total savings:
£3,897

TAX PROTECTION
Tax advice, VAT disputes, full tax 
investigations. Savings up to £250. 

BARCLAYCARD
Our deal has just got even better, with 
free terminal rental for one year.

NEWSPRO
Free to join news category management 
service. Average cash flow saving of £500. 
SEE PAGE 49 for more details.

FUELWISE
Be in control of your diesel costs. Average 
savings of £280 a year.

NFRN LEGAL
Qualified legal professionals 24 hours 
a day, 365 days of the year.
Cover to the value of £100,000.

SAVEWELL DIRECT
Make huge savings and improve your cash 
flow by joining. Savewell members enjoy 
average savings of £400 per year.

BIONIC
Business energy, broadband, phone and 
finance. Switching business energy alone 
could save you £1,305 a year.

EMF BUSINESS TRANSFER AGENTS
Selling your business? We offer 10 per cent 
off sales commission fees (Minimum £500).

MEMBER2MEMBER
Introduce fellow retailers into the NFRN 
and you will receive £75.
Recruit as many members as you want.

LEGAL PLUS
SCAN NOW to see how 
you can benefit from this 
comprehensive package 
of legal support.

THE RETAIL MUTUAL
Switch your business cover to The Retail 
Mutual and enjoy a whopping 10 per cent 
saving on your quote.
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“NFRN Connect should always 
be the first port of call for 
members wanting help or 
support, whether that’s 
financial, legal, or sometimes 
just a sympathetic ear”

Narinder Randhawa

It is a huge privilege to be your 
National President and I promise 
to ensure that as a member you feel 
independent but never alone and
that your NFRN continues to achieve 
new and beneficial opportunities on 
your behalf.

We already have a great deal on card 
payments and we need an equally 
great banking deal, so we will carry 
on knocking on doors. Going by the 
presentation from Barclaycard, though, 
at last month's Annual Conference, it 
sounds as though it is already ajar.

Following Covid-19, we need to look 
after ourselves physically as well as 
financially, so I will also be tasking 
our business development department 
to seek out deals on gyms, spas, and 
weekend breaks.

Shortly, there will be some exciting 
developments with Savewell. With 
numbers come strength, and it's in 
everyone's interest to give our 
buying group our full support, so 
watch this space! 

Retail crime will remain at the top of 
our political agenda and we will engage 
even harder with the government, 
with police, and with police and crime 
commissioners to ensure that everyone 
is aware that abuse is not part of the job 
and that more must be done to protect 
everyone who is involved in retail.

Neither will we put the brake on 
supporting those who need our help 
and NFRN Connect should always 
be the first port of call for members 
wanting help or support, whether that’s 

financial, legal, or sometimes just a 
sympathetic ear. Connect’s service is 
second to none but we need to spread 
the word!

With driver shortages adding to our 
late delivery woes, we will continue 
discussions with publishers and 
wholesalers, and intend to hold a 
summit at the earliest opportunity.

From this column, I hope you 
recognise that I have no intention 
of rocking the boat. Instead, I will 
continue the great work of previous 
National Presidents. We are a 
members’ organisation, so I intend 
to speak with as many of you as 
possible to discover exactly what it 
is that you need and want. 

In the meantime, let me know how 
we can operate more effectively or if 
there are different ways in which we 
can achieve more. Email narinder.
randhawa@nfrn.org.uk.

See you next month.

A word from the NFRN 
National President

National President’s WelcomeLatest
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NFRN round up
NewsLatest

Don’t ignore the needs of independent retailers - 
Chancellor Rishi Sunak asked for help in the autumn Budget
Last month, the NFRN wrote to 
Chancellor of the Exchequer Rishi 
Sunak to urge him to take measures to 
support the independent retail sector 
in the autumn 2021 Budget. 

In its wish list, The Fed called on 
Mr Sunak to reduce business rates 
permanently for all small businesses, 
increase employer National Insurance 
thresholds, support independent 
retailers to upgrade store CCTV and 
security systems, and to confirm that 
deposits paid on drinks containers 
under deposit return schemes in the 
UK will not be subject to VAT.

Business rates have long been one of 
the biggest financial burdens suffered 
by independent retailers. As rates 
have risen, competition from large 
online retailers paying a fraction of 
the business rates of a store on a local 
parade of shops also increased.

The support given to those with 
rateable values of less than £15,000 and 
the 100 per cent relief granted during 
the pandemic was invaluable in helping 
the sector weather the challenges they 

faced. Research by the ACS shows 
that, without the 100 per cent relief 
during the pandemic, 42 per cent of 
convenience stores would have closed.    

In our letter, the Chancellor was asked 
to set business rate relief permanently 
at 100 per cent for smaller retailers with 
a rateable value of less than £51,000.

As wages increase, so do employers’ 
National Insurance contributions 
and payments to staff auto-enrolment 
pension schemes. Next year, employers 
will be faced with the new 1.5 per cent 
social levy being added to their costs.

The NFRN, therefore, urged Mr Sunak
to reduce some of the burden on 
members by increasing the threshold  
at which employers start paying 
NI contributions.

In an effort to tackle the problem of 
retail crime, particularly verbal and 
physical attacks on retailers and their 
staff, the Chancellor was also urged to 
fund a grant scheme to assist retailers in 
upgrading security and CCTV in 
their stores.

For more articles, deals and views go to TheFedOnline.com

Finally, Mr Sunak was called to 
support the government’s plans for 
a DRS scheme and use the Budget to 
announce that deposits paid for 
in-scope drinks containers would 
not be subject to VAT.

Please note this edition of The Fed 
went to press before the Budget was 
announced. There will be a report in 
the December issue on how it will 
impact members.

Rishi Sunak

Chancellor of the Exchequer

Time is running out for you  
to enter the prestigious  
NFRN Awards 2022.

The deadline for entries in the 10 
retail categories is 5pm on Tuesday, 
November 30, so don’t miss out on 
the chance to shine a light on your 
business and your achievements 
over the last two years.

An entry form is enclosed with  
this edition of The Fed, or you can  

Enter the NFRN Awards today
go to TheFedOnline.com and search  
for NFRN Awards 2022.

Turn to pages 22-23 to find out more 
about the awards, which are exclusive 
to NFRN members, and the glittering 
ceremony taking place at the Royal 
Lancaster Hotel in London on 
January 25, 2022. 

Every member who is shortlisted will 
receive an all-expenses-paid trip to the 
event - so don’t delay, enter today!

RE
U

TE
RS

 / 
PO

O
L 

- s
to

ck
.a

do
be

.co
m



WWW.THEFEDONLINE.COMISSUE 21 | NOVEMBER 20216



ISSUE 21 | NOVEMBER 2021WWW.THEFEDONLINE.COM 7

Free with this edition of The Fed is the 
Green Guide, a 28-page supplement filled 
with features, tips, and ideas on becoming 
more sustainable retailers.

While many large chains have the 
resources to put sustainability at the top 
of their agenda, smaller, independent 
stores can often struggle to do so. 
Through our Green Guide, we hope to 
help members start their journeys to 
becoming more environmentally friendly.

Within this supplement there are features 
on how to be a sustainable retailer, 
recycling, upcycling, and a look at the 
future of sustainability. NFRN members, 
who are already leading the charge in 

As is traditional, at last month’s Annual Conference in Bournemouth our new 
senior national officials were voted in.

Narinder Randhawa (pictured top right) was elected as National President, with 
Jason Birks (pictured middle right) voted in as vice president and Shahid Razzaq 
(pictured bottom right), and better known as Mo, as deputy vice president. 

All three men said they were honoured to be elected to these positions.

In his acceptance speech, Mr Randhawa said: “I am not here to rock the 
boat, and I want to build on the hard work that has already been done by the 
immediate past president, Stuart Reddish, the NEC and the national council.”

Jason Birks and Mo Razzaq both vowed to do everything they could to help to 
continue to move the Federation forward and to grow membership.

Sunil Patel was re-elected as a Trustee, joining fellow Trustees Martin Ward 
and Nilesh Patel on the national finance committee, along with James 
Wilkinson and Colin Reed.

There are four new faces on the national executive committee (NEC). Shumalia 
Malik, Hetal Patel, Abdul Qadar and Sunder Sandher join Andrew Taylor, 
Bhavesh Patel, our National President, vice president, deputy vice president 
and immediate past president Stuart Reddish. At conference, tributes were paid 
to retiring NEC members, Suleman Khonat, Mike Mitchelson and Peter Wagg.

sustainability in retailing, explain what 
they are doing in their stores. 

UK Net Zero business champion 
Andrew Griffith MP writes exclusively 
for the Green Guide on how retailers 
are leading the way when it comes to 
saving the planet.

By publishing this magazine, we 
hope we can inspire you to make 
small changes in your business that 
will make a big difference to your 
carbon footprint. 

Happy reading and, of course, if you 
don’t keep it for the future, please 
recycle it once you are done!

New sustainability supplement to help 
independent retailers keen to turn green

Working together for members 
- your new national officials

NewsLatest
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NewsLatest

Play your part

At last month’s Annual Conference, 
there was an appeal for members 
to take part in these meetings in 
their districts.

Federation urges House of Lords to support 
amended bill to protect shop workers
The NFRN has asked members of the 
House of Lords to support amendments 
to the Police, Crime, Sentencing and 
Courts Bill as it enters the committee 
stage later this month.

Our political engagement team is 
also lobbying members of the Lords 
to highlight the scale of verbal and 
physical abuse suffered by retailers 
and their staff on a daily basis.

The briefing, issued last month, said: 
“Retail crime, including theft, vandalism 
and physical and verbal attacks on retail 
staff, have become an all too familiar 
part of life for those who serve their 
local communities in this sector.

“No-one should have to suffer abuse 
or violence just for doing their job, and 
the NFRN believes that more needs to 
be done to protect retail workers and 
punish those who attack them.   

“The refusal to sell age-restricted 
products in circumstances required 
by law is frequently the trigger for these 
types of attacks.

“The NFRN would, therefore, urge 
all members of the House of Lords to 
support amendments to the Bill that 
provide greater legal protection for 
retail workers.”

The briefing also included some 
alarming statistics relating to retail 
crime. According to the British Retail 
Consortium’s annual crime survey, 
455 incidents of abuse or violence 
against retail workers took place 
every day in the year to March 2020. 
Some form of weapon was used in 45 
attacks a day.

In the NFRN’s Autumn Retail Crime 
Survey, 97 per cent of respondents 
said they have experienced retail 
crime, with theft (78 per cent) and 
abuse/hate crime (54 per cent) being 
the most common incidents.

The political engagement team is 
continuing to meet with police and 
crime commissioners (PCCs) across 
the country to urge them to make 
tackling retail crime a priority in their 
five-year plans.

Following a surge in people 
shopping at their local convenience 
stores during the Covid-19 
pandemic, retailers need to think 
of ways to retain these customers 
now that restrictions have been 
lifted. One way to do this is by 
introducing a loyalty card system.

We are all used to seeing and 
owning loyalty cards in coffee 
shops, pubs and takeaways, so 
why not in convenience stores? 
Everyone loves a freebie - and 

cashing in a full loyalty card for 
a free product always feels like a 
little victory.

Life member Colin Fletcher, who is 
based in Stubbington, Hampshire, set 
up such a scheme for greetings cards.

He said: “I started a loyalty 
programme for my customers, so 
that when they buy a greetings card 
supplied by *The Great British Card 
Company, they get their loyalty 
card stamped. When they have 12 

stamps, they get a greetings 
card free. The Great British Card 
Company sponsor the scheme, so 
they increase their sales and I get 
customers coming back to the 
shop - it’s a win-win for everyone.

You can choose which products 
to incorporate and, ideally, get 
suppliers on board.

Keep them coming back for more

* In a previous issue we incorrectly referred 
to The Great British Card Company as the 
Bristol Card Company. Apologies for any 
confusion or inconvenience.

Anyone interested in participating 
should email: sophy.walker@nfrn.
org.uk.
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Future-proofing 
your business
All you need to know about the
latest legislation so you and your
business are compliant.

For more information on all these new laws and to
find out more about our campaigning work visit: 

www.TheFedOnline.com/campaigning-for-you.

Now in place
October 1: Natasha’s Law
All food produced and packed for sale at the same premises in 
England, Wales and Northern Ireland must be individually 
labelled with a full list of ingredients. This new legislation 
took effect following the tragic death of 15-year-old Natasha 
Ednan-Laperouse, who was allergic to sesame and suffered 
a fatal reaction after eating a baguette that did not specify it 
contained the allergen.

October 1: Pre-Packaged for Direct Sale Legislation 
(PPDS) begins in Scotland
Like Natasha’s Law, the PPDS legislation sets out new 
labelling requirements for all pre-packaged food sold by 
Scottish retailers. 

October 1: National Lottery age of play increased
The age at which National Lottery products can be bought 
and sold is now 18. However, store staff under the age of 18 
may sell National Lottery tickets with written consent from 
store owner.

October 15: Contactless limit rose to £100
The new £100 spending limit for contactless card payments 
began on October 15, giving customers more flexibility 
when shopping in store. 

Autumn 2021: Offensive Weapons Act 
Changes to the handling of parcels containing bladed 
items are due to take effect from this autumn in England 
and Wales.

January 1 2022: Minimum unit pricing on alcohol 
In Ireland a minimum price of 10 cent per gram of alcohol 
takes effect. This means a standard bottle of wine cannot 
be sold for less than €7.75, while a standard bottle of spirits 
cannot be sold for under €20.

March 31 2022: Proposed end date of Business Rate Relief 
The government’s continued support to provide business rate 
discounts to eligible retail and hospitality properties within 
the UK is proposed to end.

Coming up

LegislationLatest

It’s never too early 
to get ready for Self 
Assessment, says 
the taxman
HM Revenue and Customs (HMRC) is reminding Self 
Assessment customers to check that they have the 
correct information to complete their tax return.

While the deadline for 2020/21 online tax returns 
is not until January 31 2022, HMRC is encouraging 
customers to register early so that they can access 
guidance and be aware of what they need to do. This 
includes record keeping, knowing when the filing and 
payment deadlines are, and the potential for a first tax 
payment to include a payment on account.

Customers can file before the January deadline but 
still have until the end of the month to pay.

Any customer who is new to Self Assessment must 
register via GOV.UK to receive their Unique Taxpayer 
Reference (UTR). Self-employed individuals must also 
register for Class 2 National Insurance.  

This year, customers will also have to declare if they 
received any grants or payments from Covid-19 support 
schemes up to April 5 2021 as these are taxable. These 
include the Self-Employment Income Support Scheme 
(SEISS), Coronavirus Job Retention Scheme (CJRS) and 
other Covid-19 grants and support payments, such as 
self-isolation payments, local authority grants and those 
for the Eat Out to Help Out scheme.

HMRC’s Myrtle Lloyd, director general for customer 
services, said: “We want to help people get their tax 
returns right by making sure they are prepared and 
have everything they need before they start their Self 
Assessment. If anyone is worried about paying their tax 
bill, support is available - search ‘time to pay’ on GOV.UK.”
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Read the latest letters to 
arrive in The Fed mailbag

Your view

Don’t send shoplifters to prison Swallow your pride and 
seek financial help

I strongly believe that short term prison sentences for crimes such as 
shoplifting, often caused by drug addictions, do not work to prevent 
further criminal behaviour. Studies have proved time and again that 
on release these individuals reoffend, often within hours of release. 
To prevent shoplifting and the loss of goods to businesses, we need 
to consider the best ways to tackle the root cause of their criminal 
behaviour which is addiction.

Criminals need to either go to prison for longer, to serve a more 
meaningful sentence where they would have time to undertake 
rehab courses in prison, or agree to undertake a residential rehab 
programme outside of prison. The status quo, however, isn’t working.

A rehab scheme has been pioneered in Birmingham that sees prolific 
retail offenders with severe drug addictions placed into residential 
rehab. This is an approach that I am in the early stages of exploring 
to see how it could be replicated in Hampshire and the Isle of Wight. 
The Birmingham initiative is funded through proceeds of crime money 
and supported by the Co-Operative food chain. I was impressed by 
the work of the Co-Op who have worked with the local police to 
identify the most high-risk offending individuals. I was encouraged 
to meet an ex-offender who has gone through the rehab programme 
and now ended a 10-year heroin addiction. This is someone who was 
stealing from the Co-Op twice a day. This approach needs further 
consideration, but has proved it can work.

As with so many of the crimes that affect local communities, a 
partnership approach has the best chances of achieving the outcomes 
we all want. I would like to reassure retailers that you have my full 
support in tackling this issue and that I do not expect retailers to pay. 

If you would like to meet to discuss this in more detail please do let 
me know.

Donna Jones
Police and crime commissioner for Hampshire & Isle of Wight

Winchester, Hampshire

The NFRN Covid-19 Hardship 
Fund came in very useful at a 
critical time. I was juggling little 
bits of money to make sure my 
Menzies bill was covered. I had 
racked up credit card debt and 
was just paying the minimum each 
month. This was only buying time 
for the shop sales to pick up. 

Although I knew about the 
Hardship Fund, my pride kept 
me from approaching and asking 
for help. I talked with friends and 
they all said that because of my 
situation I was eligible, so I found 
the courage to apply. It was a 
very simple form and a couple of 
weeks later I was informed that 
the £1,000 grant would be in my 
account that evening. What a great 
feeling to know I could pay some 
of my bills and stock the shop a 
little more.

My situation is now looking up 
slightly. The landlord has given 
me a month’s free rent because 
I cleared my arrears. The car loan 
company has agreed to bite-size 
payments instead of monthly. I 
have got a few more home delivery 
customers and am now not 
being penalised for not reaching 
minimum entry level. Lots of my 
stock was going out of date but I 
cleared most of it by selling it at 
giveaway prices. I’m feeling much 
more positive and will put back 
into the Fund when I’m able.

Name and address supplied

This is your letters page.  
The Fed wants to hear  
your views and issues! 
Send your letters to: 
anne.bingham@nfrn.org.uk



ISSUE 21 | NOVEMBER 2021WWW.THEFEDONLINE.COM 13

This is your letters page.  
The Fed wants to hear  
your views and issues! 
Send your letters to: 
anne.bingham@nfrn.org.uk



WWW.THEFEDONLINE.COMISSUE 21 | NOVEMBER 202114

Putting on  
the Ritz

September saw our much-anticipated Shop Local, Shop Little 
Heroes Awards luncheon take place. The Fed joined the 12 
finalists, sponsors, and invited guests at the glittering occasion, 
held in the luxurious surroundings of The Ritz in London.

As soon as you walk through the revolving door of The Ritz, 
you cannot help being impressed and taken aback by the 
sense of grandeur and the feeling that you are following in 
the footsteps of royalty, the super-rich and the famous. 

The opulent Louis XVI neoclassical décor oozes 
extravagance and glamour. Grand marble columns surround 
the circular reception area, leading to the Long Gallery, a 
vast hallway of vaulted arches with chandeliers suspended 
from medallions, elaborate sconces, and shaded lamps.

Where better then to hold our Shop Local Shop Little 
Heroes luncheon and to celebrate the impressive lengths 
that members went to in serving their communities 
throughout the pandemic?

Our Heroes awards event started in the Queen Elizabeth 
room, where guests were served with flutes of Barons de 
Rothschild champagne and canapes on silver platters by  
the ultra-efficient and attentive staff, while mingling and 
taking in the wow factor of the surroundings.

Proceedings then moved on to the Marie Antoinette 
suite, adorned with large portraits of Louis XVI and the 
French queen herself. Luckily, we were about to enjoy an 
outstanding lunch consisting of more than just cake!

After a delicious starter of home smoked Var salmon  
with avocado and radish, as well as mouth-watering 
vegetarian and vegan options, it was straight on to the  
main business of the afternoon.

Our now immediate past National President Stuart 
Reddish officially welcomed everyone to the luncheon, 
and thanked Mondeléz International, Boost Drinks 
and Booker Group for sponsoring the event.

Stuart said: “Without their contributions we wouldn’t 
have been able to hold this event at all, and I think 
it’s wonderful that these companies recognise what 
independent retail is all about.

“Our members’ stores really are hubs in their 
communities and already do a lot of great work to  
support their local charities and good causes, but during 
the pandemic so many of them stepped their efforts up 
to another level.

“As well as working long hours and keeping their doors 
open for essential supplies, the moving stories we heard 
ranged from setting up free delivery services for the 
elderly and vulnerable and raising money for people in 
hardship, to giving away free hot meals and donating to 
local food banks and charities.

“All of this made it extremely difficult for the judges to 
whittle the entries down to 12 finalists and the eventual 
three final winners but, to be honest, they are all winners 
and I couldn’t be prouder of them.”

Stuart then called on representatives from the three 
sponsors to say a few words, before presenting the 
awards to the winners.
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HeroesLatest

The first of our three winners was due to be announced 
by Alisdair Hamilton, field sales controller at Mondeléz. 
Unfortunately, Alisdair was unable to attend the event in 
person due to the company’s Covid-19 policy, so NFRN  
deputy head of business development Chris Turford read 
out a statement and revealed the winning members on  
his behalf.

He read: “I want to take this opportunity to congratulate 
and show my appreciation to everyone here today. The past 
18 months have probably been the most difficult period 
for retail most of us have ever seen, requiring the whole 
industry to be agile and fundamentally change how we 
work in order to play our part in getting food to consumers.  

“Every single person here today has gone that extra mile 
in more ways than one, recognising the difficulties in their 
local community and addressing them throughout the 
pandemic and beyond. Your support of and contribution to 
your respective communities has been diverse, inventive 
and proactive. 

“As we say at Cadbury, you’ve all given a ‘glass and a 
half ’ of effort and energy to helping and serving others. 
These efforts really are something to be applauded - and 
judging everyone’s entries, while almost impossible,  
was a humbling experience.”

Stuart Reddish then presented the winner’s certificate  
and a voucher for free stock to husband and wife, Jawad, 
and Asiyah Javed from Falkirk.

At the start of the pandemic, Jawad and Asiyah tracked  
the needs of their customers and found that hand wash, 
gel sanitiser and baby food supplies were running  
low everywhere. 

They managed to source these products and gave them 
away for free to those that needed them. They gave out 
over 3,000 Covid-19 hand care packages to elderly and 
infirm customers and delivered them free of charge to 
those who couldn’t collect.

As the pandemic progressed, people started to need face 
masks and food packages; again, the generous couple 
established a supplier for these products and quickly got 
them to where they were needed most, at no cost.

On winning the Heroes award, Jawad said: “I can’t believe 
it. There are so many other people doing a really good job. 

“This achievement is not just about me - it’s about my 
wife, my parents, my kids and all our staff, who have 
worked together as a team. I’m very glad to receive the 
award for all of them.”

Winner 1: 

Jawad and Asiyah Javed, Day Today Store, Falkirk

“This achievement is not just about me - it’s about my wife, 
my parents, my kids and all our staff, who have worked 
together as a team”
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Revealing the name of the next winner was Chelsea Bate, assistant trade 
marketing manager at Boost Drinks.

Chelsea said: “It’s been a pleasure to be involved in the process for the Shop 
Local, Shop Little Heroes. Being involved in the campaign, where we were able 
to champion the heroes of the independent convenience channel who have 
served tirelessly throughout the pandemic, has been an absolute honour and
a pleasure.

“We have seen the independent retail sector really shine through all the uncertain 
times and they truly are heroes.” 

The second of the three awards was then presented to Terry Caton, owner of a 
Londis store in Chesterfield, Derbyshire.

Terry went over and above the norm to look after and support his local 
community throughout the pandemic and continues to do so. He worked long 
hours, seven days a week to do everything he could to make sure he had the stock 
and availability for his customers, especially those who are more vulnerable.

In March 2020, he put a post on his Londis Facebook page offering a free delivery 
service for any groceries or essential items and Post Office services for same day 
delivery to anyone aged over 70 and self-isolating. At the same time, he recruited 
a team of local volunteer deliverers, with more than 100 people coming forward 
to support his efforts.

At the height of deliveries, Terry’s store was delivering to over 50 households 
a day and rewarded the 1,000th customer with free shopping. Throughout this 
time, he also donated to local food banks and a baby essentials charity, who 
struggled for stock when items were getting scarce.

After accepting the award, Terry said: “We were both delighted and surprised 
to win the Heroes award, especially when we heard the brilliant things all the 
other finalists have done. It may be myself and Toni who were presented with the 
award, but we couldn’t have done what we did without our fantastic team, so this 
is for everyone involved.”

Winner 2: 

Terry Caton, Londis, Chesterfield

“We were both 
delighted and 
surprised to  
win the Heroes  
award, especially 
when we heard 
the brilliant 
things all the 
other finalists  
have done”
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The third and final winner was announced by Martyn 
Parkinson, sales director at Booker.

Martyn said: “These have been really unprecedented times 
for retailers and it does surprise me just how far retailers 
go above and beyond. Today is a recognition of some of 
these inspirational individuals that work in retail and it  
has been a fantastic event.”

After opening the gold envelope, Martyn revealed the 
winner as Dennis Williams, owner of the Broadway 
convenience store in the Oxgangs area of Edinburgh.

Dennis and his wife Linda set up a hardship fund at the 
beginning of the Covid-19 lockdown to help people in  
their local community who found themselves up against 
hard times due to the impact or effect of the pandemic.  
It was publicised using all forms of social media  
and in-store. 

To the couple’s amazement, they raised a total of  
£9,000 in donations from the local community, including 
a £1,000 donation from Dennis and Linda themselves. 

The hardship fund has been put to great use by  
helping unfortunate members of the public who were 
struggling to pay bills or feed their family. The fund 
paid for shopping vouchers and also helped with travel 
arrangements for members of the community who  
require social care.

Dennis said: “Winning the award was a shock and a 
surprise, but a nice surprise. It’s great for us, the staff and 
the whole community. It was great teamwork from all our 
staff and everybody who donated to the hardship fund, 
so we are all winners.”

Winner 3: 

Dennis Williams, Premier Broadway Convenience, Edinburgh

“These have been really 
unprecedented times  
for retailers and it does 
surprise me just how  
far retailers go above 
and beyond. Today is  
a recognition of some 
of these inspirational 
individuals that work 
in retail and it has been 
a fantastic event”

HeroesLatest
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The deserving dozen

For the remaining finalists, there was 
a framed certificate to mark their 
achievement of making it into the 
final 12 and to thank them for all their 
outstanding efforts. Calling them into 
the spotlight was our then national  
vice president Muntazir Dipoti. 

Monty, as he is better known, said: 
“The members here today have all 
gone way beyond what anyone would 
have expected of them and I think 
it’s tremendous that the Federation 
has recognised them. I am absolutely, 
wholeheartedly proud of them for  
what they have achieved.”

For each of the finalists - and for 
industry guests - there was a Ritz 
cookbook, signed by executive chef 
John Williams MBE. The exclusive 
book features 100 recipes served at  
the hotel, divided into the four  
seasons, accompanied by unique 
glimpses into life behind the scenes 
of the Ritz kitchens.

Inspiring stories

The final speaker during the afternoon 
of celebration was Joanna Cherry, 
MP for South West Edinburgh, whose 

constituency also includes Dennis and 
Linda Williams’s store.

Mrs Cherry said: “It was an honour  
to be part of this celebration and  
to hear the inspiring stories of all  
the finalists.

“During the Covid-19 pandemic, 
local convenience stores really came 
into their own, so it was a real pleasure 
for me as a member of parliament 
to see people being rewarded for 
that and having their service to their 
communities recognised.

“I thank the NFRN for inviting me  
and thank all convenience store owners 
for the outstanding work they have 
done to support their communities 
throughout the pandemic.

“On a personal note, I can’t think of 
anyone more deserving of this award 
than Dennis, his wife Linda and their 
daughter Sophie. They really went the 
extra mile to serve their community 
during the pandemic and their store 
was the go-to place for local people 
who were struggling financially.

“I am so pleased that all their hard 
work and commitment has been 
rewarded by the NFRN at this great 
event in such wonderful surroundings.”

With the presentations completed, the 
lunch continued with a main course of 
Norfolk black leg chicken with lovage 
and wild mushrooms, followed by 
apple tart and vanilla ice cream, tea 
and coffee and frivolities.

Serving communities

The final word went to Stuart Reddish. 
After the close of the event, he said: 
“This will be one of my highlights of 
being National President. 

“As Covid-19 came along, retailers 
who have served their communities 
have not been recognised as much 
as I would have liked, so this was a 
great opportunity for us in the NFRN 
to honour them and celebrate their 
fantastic work.

“Finally, I must thank all the NFRN 
staff who were involved in organising 
this excellent event for all their  
hard work.”

Who will be our overall Hero?
Our winning members - Jawad and Asiyah Javid, Terry and Toni Caton and Dennis Williams  
- will all be invited to the 2022 NFRN Awards on the evening of Tuesday January 25 and held at the 
Royal Lancaster Hotel in London when the overall Shop Local Shop Little Hero will be crowned.

HeroesLatest



WWW.THEFEDONLINE.COMISSUE 21 | NOVEMBER 202120



ISSUE 21 | NOVEMBER 2021WWW.THEFEDONLINE.COM 21



Once again, the glittering awards 
ceremony is taking place at the five-
star Royal Lancaster Hotel in central 
London, close to Hyde Park and 
Kensington Gardens, on Tuesday, 
January 25.

Every member who is shortlisted in 
each of the 10 retail categories will 
receive an all-expenses-paid trip to  
the capital to join in the evening  
event that celebrates the very best 
in independent retailing.

All of those shortlisted will be 
presented with a certificate to mark 
their achievement, while each category 
winner will also take home one of the 
coveted trophies. And don’t forget,  
you can enter in as many categories  
as you like.

The winners will also benefit from free 
publicity, provided by the NFRN, in 
their local media, trade press and via 
our social media channels.

During the glittering ceremony, we 
will also crown the overall winner of 
our Shop Local, Shop Little Heroes 
Award from the three finalists who 
were named at the Ritz Hotel awards 
luncheon in September.

Immediate past National President 
Stuart Reddish said: “As the biggest 
and best event in the independent 
retailing calendar, the NFRN Awards 
are the ones to win.

“Winning these prestigious awards  
give shops significant business 
benefits, including an enhanced 
reputation among their customers 
and supplying partners, employee 
recognition and retention and 
significant coverage in their 
local media.

“As well as giving the Federation  
an opportunity to reward hard  
work, dedication and 
innovation, the 

NFRN Awards give us a key moment to 
say a big thank you to members for their 
much-valued support.

“Every year, after the awards have taken 
place, members tell me that they wish 
they had entered. If you haven’t already 
submitted your entry, I would urge you 
to get your applications in now, so you 
don’t have any regrets later.”

The closing date for entries has  
been extended until November  
30, so don’t delay. Go to  
TheFedOnline.com now  
and search for 2022  
NFRN Awards.

Good luck!

You’ve got to be  
in it, to win it
You could be seeing in the New Year with a bang if you enter the 
prestigious NFRN Awards 2022. Read on to find out more.

NFRN AwardsLatest
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Meet our latest sponsors 

“Booker Wholesale is proud of our long-standing 
relationship with the NFRN. Booker’s commitment 
to improving choice, price, and service ensures that 
we can offer Federation members the best wholesale 
option in the market to suit their business.

“We also offer every member retail support, whether 
that be by one of our symbol group options or our 
‘Shop Local’ range of shopper promotions. Any 
member of the Federation can call into any Booker 
branch, where the team will be happy to support and 
help them grow their business. 

“We are delighted to sponsor the NFRN Member of 
the Year category, one of the most prestigious and 
coveted accolades at the NFRN Awards. This award 
recognises an individual who has demonstrated 
commitment, enthusiasm, and hard work in going 
out of their way to support fellow members. This 
award recognises the individual that has shown 
their dedication to not just the Federation but the 
thousands of retailers that belong to it.

“All of us at Booker look forward to recognising 
the outstanding achievements of one outstanding 
Federation member, as well as joining many more of 
you on a night of celebrations.”

“We are pleased to continue to support the NFRN 
and these awards present a fantastic opportunity 
to recognise and celebrate the great work and 
achievements of their members. 

“Home news delivery has always been a fundamental 
element of dmg media’s sales and the past 18 months 
has reinforced the importance of this service, 
ensuring essential news remains easily accessible to 
people who rely on newspapers, particularly those 
who were isolated, elderly, and vulnerable.

“Members responded agilely, expanding or 
introducing their HND service to meet customers’ 
demands, enabling us to reach our readers during 
such challenging times. 
 
“Dmg media is delighted to sponsor the Store to 
Door HND Award and would like to express our 
immense gratitude to all members for the crucial role 
they play in delivering our titles to our readers.”

“Menzies Distribution is proud to sponsor the award 
for Newsagent of the Year at the 2021 NFRN’s Awards. 

“We are pleased to support and recognise the 
outstanding contributions made by the NFRN 
members who continue to go above and beyond in 
their local communities, particularly during such a 
challenging period.”

NFRN AwardsLatest

Besides great entries, the success of the NFRN Awards is due to the support and 
encouragement of our sponsors. Meet the latest companies to get involved.

Colm Johnson, managing director, 
Booker Group- retail.
Member of the Year Award

Shaun Jones, head of circulation, 
dmg media. 
Store to Door HND Award

Booker, dmg media and Menzies Distribution join 
Camelot, JTI, Nisa and STG in sponsoring our 2022 
Awards scheme.

Claire McDonald, channel manager 
- retail, Menzies Distribution. 
Newsagent of the Year Award
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Are you selling 
illegal vape products 
without knowing? 
As recent press reports reveal that a significant 
amount of non-compliant disposable vape products 
have been entering the UK, Robert Sidebottom, 
managing director of Eco Vape Ltd, explains how to 
retail responsibly.

An article recently published in the Daily Mail highlighted 
the real issue surrounding illegal disposable vape products 
being accessed by children. The piece was not the usual 
‘clickbait’ that the vape industry has become accustomed to. 
The commentary identified a very worrying issue that may, 
if not correctly managed, damage the entire vape industry 
and, in turn, responsible retailers. 

I am not going to go into any real depth about selling vape 
products to minors. If you are reading this article, you are a 
member of the NFRN and I am not going to patronise you 
on this matter. 

So, what makes a product legal? The complexities of a legal 
vape product, in accordance with Part 6 of the Tobacco and 
Related Products Regulations (TRPR), would take far too 
long to fully explain here.

The leading vape trade body in the UK - the United Kingdom 
Vaping Industry Association (UKVIA) - has recently 
published a guide to compliant retailing of disposable vape 
products in the UK. You can access the full guide at https://
wholesale.eco-vape.co.uk/retailers-guide/.

Within this article, I aim to provide you with a condensed, 
critical summary of the guide, so that together we can 
stamp out the biggest threat to the vape industry: high 
nicotine, high-capacity devices. 

As a rule of thumb, if you are offered a disposable device 
that has a ‘puff ’ capacity that is greater than 600 and/or 
has more than 20mg/ml of nicotine, it is without doubt 
illegal to sell in the UK. 

The most prolific of these products has been the ‘Geek Bar 
Pro’, a 1,600 puff device that contains 50mg of nicotine. 
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“The long and short of 
it is that if the product 
is not listed it is not 
legal for sale”

Any nicotine containing device used for the purpose 
of vaping must conform to the regulations. As a 
retailer, look out for the following. 

•     Nicotine - No products, regardless of the form 
      that they are sold in, are permitted to have more 
      than 20mg/ml (2 per cent) of nicotine. 

•     Capacity - No vape device, including 
      disposables, is permitted to contain or be 
      refillable with more the 2ml of e-liquid. 

Trading standards officers at Oxfordshire County 
Council recently removed hundreds of these illegal 
products from stores, and action to remove these 
products from the distribution channels is ongoing.

Staying compliant

My supplier says that the product has 
an ECID number and that is all I need 
to legally sell disposables, is that right? 

No. I am sure that many of you may 
have heard of an ECID. I would 
like to set the record straight about 
these numbers. Just because a vape 
product has an ECID number that 
does not make it legal. The ECID is a 
reference number that is attributed 
by the manufacturer, the number has 
no significance until the product is 
listed by the Medicines and Healthcare 
products Regulatory Agency (MHRA).

Is the product on the list? 

The MHRA is the competent 
authority for a notification scheme 
for e-cigarettes and refill containers 
in Great Britain and Northern Ireland. 
The MHRA maintains the list of 
products that have been notified and 
publishes these after assessing the 
submission from the manufacturer. 

Anyone can check the MHRA list at 
https://cms.mhra.gov.uk/ecig as it is 
public. Checking recent submissions 
is relatively simple - just type in the 
brand name or, if known, the ECID.

There are, however, two legacy lists that 
you will also need to check at https://
cms.mhra.gov.uk/ecig-old-submission. 
This is a little more convoluted, but 
if you have a decent PC and can find 
your way round excel spreadsheets you 
should have no problem. 

The long and short of it is that if the 
product is not listed, it is not legal for 
sale, regardless of whether it has an 
ECID or complies with the puff and 
nicotine rules above. 

I am aware that this seems like a 
laborious process to check if your 
products are legal. This is simplified 
by asking your supplier for evidence 
that the products they are selling you 
are listed. Ask for the ECID, the MHRA 
invoice and proof of payment, then 
look them up. 

By working with responsible suppliers 
of vape products such as Eco Vape Ltd 
(https://wholesale.eco-vape.co.uk/) 
you can be assured that the products 
you supply will be compliant with the 
UK regulations. 

Eco Vape works hand in glove with 
Arcus Compliance, and both companies 

About the author:

Robert Sidebottom is the managing 
director of Eco Vape Ltd and sits 
on the board of directors for Arcus 
Compliance Limited.

Disposable VapesLatest

are determined that the 95 per cent 
safer alternative of vaping (when 
compared with traditional cigarettes) 
is made available to former adult 
smokers as a viable and effective 
alternative to smoking. 

Eco Vape provides free advice and 
guidance to retailers, so if you would 
like a product checked or need advice 
please get in touch. 

Penalties of selling illegal vape products

Anyone caught selling non-compliant 
vape products faces prosecution, 
having the stock seized and fines of 
up to £5,000 per instance.
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Independent but
not alone 

Under the banner ‘Independent but not alone’, our long awaited Annual 
Conference took place at the Bournemouth International Centre from 
October 4-6, following a gap of more than two years caused by the 
Covid-19 pandemic restrictions.

The conference was extended to three days to accommodate 
a record number of motions and proposed rule changes, as 
well as presentations from suppliers, partner organisations 
and all head office departments. 

Delegates were also informed of the Federation’s five-year 
plan, with each department presenting their goals and 
targets for taking the organisation forward year on year.

For the first time ever, all NFRN staff were invited to 
attend the event. As many members of staff are new to the 
organisation following the head office move to Durham in 
2020, this gave them a chance to meet members in person and 
gain a better understanding of how the Federation operates. 

As is traditional, the first evening saw all delegates enjoy 
the President’s dinner, held in the Bournemouth Pavillion 
ballroom. The event featured a raffle with 18 fantastic 
prizes, including tickets for next year’s Wimbledon tennis 
tournament, the Carabao Cup final at Wembley and an 
England rugby international.

A special raffle, with tickets sold throughout the 
conference and drawn on the final day, was for a superb 
10-day trip to Miami. The package includes being 
chauffeur-driven from the winner’s home to the airport, 
business class flights, accommodation in a central Miami 
apartment and $1,000 spending money. 

The prize was donated by NFRN districts, Camelot, the 
Telegraph, the Guardian, the Observer and Stuart Reddish, 
and the lucky winner was Bhavna Patel, from the North 
West district.

The total raised by the two raffles was a whopping £8,000, 
with the proceeds going to the NFRN’s charities, the Carl 
Bridgewater and Ratcliffe funds. 

Just before the close of the conference, outgoing 
National President Stuart Reddish announced the 
names of two people to be added to the Roll of Honour 
- longstanding NEC member and former National 
President Peter Wagg, and the NFRN’s longest serving 
member of staff, Stephen Burridge.

IntroductionAnnual Conference
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Independent but
not alone 

Incoming PresidentAnnual Conference

A word from the new 
National President
The following is a summary of the speech made by 
incoming National President Narinder Randhawa on  
the final day of the Annual Conference 2021.

Words cannot express how proud and happy I am  
to be at the forefront of such passionate, enthusiastic,  
and committed members. I feel honoured and humbled 
by the faith, trust, and confidence that you have placed 
in me.

This role brings with it a great sense of responsibility.  
But as well as being slightly nervous, I am also excited  
by this new challenge and the prospect of achieving  
new and beneficial opportunities on your behalf.

Much has been achieved by my predecessor Stuart Reddish, 
Monty Dipoti, and Jason Birks, and by NEC, the national 
finance committee, national council and the staff. Together 
they have ensured that the interests of members are 
always pursued at all levels, and I’d like to thank you all for 
everything you have done over the past two years.

So, what are my objectives over the coming months?  
First and foremost, I have no intention of rocking the  
boat. I want to continue the great work that has already 
been achieved.

We need to ensure that the NFRN must always be the 
first port of call for members wanting help or support, 

whether that be financial, legal, or sometimes just a 
sympathetic ear.

We have a great deal on card payments, and we need  
an equally great banking deal. We deserve it, so we  
will carry on knocking on doors. 

After the year we have had we need the feel-good  
factor. We need to look after ourselves physically, as  
well as financially. Let’s get a deal on gyms, on spas,  
on weekend breaks.

Most important is tackling retail crime. We need even 
more engagement with the government, the police and  
with police and crime commissioners. Pressure must be 
kept on so everyone is aware that abuse is not part of 
the job and that more must be done to protect everyone 
who is involved in retail.

I believe the future for independent retailers looks 
bright, and everything I do will be to ensure that the 
NFRN represents you, our members, as effectively 
as possible.

Rest assured, your Federation is in good hands.
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A fond farewell 
from the outgoing 
National President

Who would have thought, two and a half years ago when 
I was elected by you as your National President, that the 
world would have changed so much and what a key part 
independent retailers would play in making sure England, 
Ireland, Scotland and Wales continued to function? 

With fantastic support from the district branches, 
individuals and suppliers, we created the Covid-19 
Hardship Fund, and how great it was to be able to help 
those who needed it. The fund generated over £250,000, 
which gave us the opportunity to save businesses from 
closure and to keep businesses out of bankruptcy.

The independent sector as a whole were heroes, but 
the NFRN certainly had a fair share of our own.
When we launched the Shop Local, Shop Little Heroes 
Awards, we had entries from all districts. Their stories 
were compelling and their self-sacrifice in supporting 
their communities and individuals around their stores 
was both outstanding and moving.

In 2019, I stood before you and laid down some key 
points and objectives, something that I am proud to 
say not only have we achieved, but excelled in. 

I am proud to say, under my tenure, we have 
membership growth; we have record amounts of money 
from business partners; we have a positive budget; we 
have rental income; and with Booker vouchers we have 
put real cash in members’ tills.

Every National President talks fondly about visiting 
the districts being one of the highlights and I can fully 

understand why. I have been welcomed, I have met some 
interesting characters, great debates have taken place and 
of course I’ve eaten far too much food. But everyone I 
have met, even if they are not a Stuart Reddish supporter, 
I know they all are dedicated to the NFRN.

Remember, you may be independent but you certainly are 
not alone.

Outgoing PresidentAnnual Conference

Day one saw our then National President Stuart Reddish address 
delegates. The following is a summary of highlights from his speech.

“In 2019, I stood before you 
and laid down some key 
points and objectives, 
something that I am proud 
to say not only have we 
achieved, but excelled in”
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News trade issues come 
into the spotlight
With no conference for two years, there were plenty of motions 
to debate. Having listened in, The Fed reports on the discussions.

The first motion to get 100 per cent 
support called for the NFRN to meet 
publishers to discuss and review the 
current insertion figure for weekend 
publications and for news retailers to 
receive a minimum fee of 5p per  
copy, with yearly increases.

Proposing this, Peter Robinson from 
Wales district said that members’ 
operating and staff costs rose every 
year and these could not be recovered, 
given the current 2p insertion rate.

“We are subsiding the route to 
market and this is inequitable and 
unsustainable,” Mr Robinson said. 
“We should be paid fairly for the 
work we do.”

Seconder Vince Malone agreed 
that the current insertion rate was 
“unacceptable.” He added: “Let’s  
have a business moving forward that 
we can all make money out of.”

Supporting the motion, Glyn Taylor 
from Northern district reminded 
delegates that when introduced by 
the Sunday Times, the original insertion 
rate was 6d which equated to 2.5p in 
today’s money. “We must be the only 
people in Britain who have not had a 
wage rise for 63 years,” he said.

Scotland’s Hussan Lal added: 
“Publishers increase their prices but 
not our rates.”

Also getting unanimous backing was 
a motion from Wales district calling 
for NEC to review the restitution 
policy and compensation process.

Describing this as “horrendous”, 
proposer Vince Malone added: 
“Some claims aren’t even settled 
10 months after the event and 
invariably the retailer gives up and 
has lost out on his monetary 
entitlement. This must not be  
allowed to continue.”

A motion calling for better protection 
for retailers also received Conference’s 
full support. Requesting the NFRN 
to continue to have dialogue with all 
appropriate UK government offices to 
ensure that safety of those working in 
retail, Jeet Chopra, from the South 
East district, said this issue was 
“going from bad to worse.”  

Daily, retailers were attacked, 
harassed, and intimidated. Mr Chopra 
added that according to a survey by 
trade magazine Retail Express,  
50 per cent of retailers felt unsafe 
in their shops.

“We must be the only people in Britain who have not had 
a wage rise for 63 years”

MotionsAnnual Conference

Jeet Chopra

Full backing

Vince Malone
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“

Protecting the printed copy

As expected, there was strong 
support for a Northern motion 
calling for an end to cut off 
extensions. Proposer Graeme 
Pentland described the practice as 
“totally outdated”, with newsagents 
losing HND sales and early morning 
counter sales to supermarkets.

Seconding the motion, Michael 
Brown, also from Northern district, 
complained about the inability to 
claim restitution. Shailesh Patel, 
from the North West district, added 
that there were customers who were 
not interested in football and simply 
wanted their papers on time.  

NEC member Bhavesh Patel warned 
that cut-off extensions were “killing 
our businesses.”

Other news trade motions that were 
accepted included for the NEC to meet 
all publishers to agree and ensure that 
a ‘minimum’ margin of 25 per cent is 
maintained for newspapers, and that 
the news committee should meet with 
Irish publishers at least twice a year 
to review and discuss the promotion 
of printed sales. The rationale put 
forward for this was that it would help 
to increase sales and drive footfall, 
while increasing profile and revenue 
for publishers as well.

Calling for a review of carriage charges 
in Ireland, Sam Whiteside said that 
members over there were paying 
between €140 and €180 per week in 
carriage charges, which equated to 
between €7,000 and €9,000 a year.

Also passed were motions to 
standardise the font size and location 
of cover prices on all publications, 
with Stephen Tate from Northern 
district advising that this would 

overcome “confusion, 
embarrassment and, sometimes, 
conflict”, and for the NEC to 
engage with publishers who  
offer subscriptions to encourage 
them to work with smaller  
independent retailers.

This motion was put by East 
Midlands district which also 
expressed concerns about safety  
when newspaper and magazine 
inserts fell out and instructed the  
NEC to obtain an indemnity for 
members in the case of any accidents.

Supporting this motion, Michael 
Brown said: “We are not paid to insert 
these so why be penalised if there is
an accident?”

To resolve the issue of late deliveries, 
delegates agreed that the NEC should 
negotiate with news wholesalers to 
ensure that deliveries were prioritised 
to newsagents who are engaged in 
home news delivery and they also 
approved a motion calling for liaison 
with publishers and wholesalers to 
ensure that HND retailers received 
their supply in adequate time to 
perform the duties of home delivery.

Proposing the latter motion, 
Vince Malone said the situation 
was unacceptable and it was 
“embarrassing” to deliver morning 
papers in the afternoon.

Seconder Peter Robinson said 
HND was still in demand, but late 
delivery was killing it off as it 
made it difficult to recruit and 
retain staff.   

Preston retailer Shailesh Patel 
added: “Our days starts with constant 
phone calls to Menzies and Connect. 

Cut off extensions

Graeme Pentland

Linda Sood

Michael Brown

MotionsAnnual Conference
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“

RebrandAnnual Conference

“Our whole morning is focused on 
delivery. I do not have a big round 
or encourage new customers 
because it is a headache.”

Conference also agreed that 
NEC should negotiate with news 
wholesalers to ensure that when 
publisher supplies are inadequate 
that newsagents’ magazine orders 
were not comprised and that 
supermarkets do not receive 
preferential treatment.

Proposing this, Linda Sood, from  
the South East district, said all  
too often photographs showed that 
on many times supermarkets  
received an adequate supply, while 
newsagents’ supplies were cut.  

“There should be a policy of cuts 
across the news estate,” Mrs Sood 
said. “This has a major impact on 
our members because the customers 
give us two chances and then they go 
to where there is a constant reliable 
supply - the supermarkets and we  
the independents lose out.” 

What’s in a name?
One of the main topics of discussion at  
this year’s Annual Conference was around a 
proposed rebranding of the organisation.

Gill Burgess, of branding consultancy 
r//evolution, gave a presentation with 
examples of four different options for a 
new logo and strapline, designed to 
incorporate the organisation’s heritage  
with a more modern style.

Each version used the main branding 
name of The Fed, with a strapline using 
the wording Federation of Independent 
Retailers. Two of the versions also 
incorporated a change to the ‘Newsman’ 
logo, replacing the image of a man reading  
a newspaper with a more generic image.

Following the presentation, several members questioned the need for 
a change, while others felt it was necessary to attract new, younger 
members and to clearly demonstrate what the NFRN is to people 
outside the organisation.

Those who supported the proposed changes said including the  
acronym NFRN (National Federation of Retail Newsagents) alongside 
The Fed and the Federation of Independent Retailers caused confusion. 
They also stressed that many members no longer consider themselves 
as newsagents and that more and more members are classed as 
convenience stores.

Several delegates were concerned that the identity of the organisation 
would be lost, but they were reassured that the registered name of 
NFRN would remain in place and that the proposed changes were  
purely for branding used in marketing and communications. 

After much discussion, an amended rule change was proposed by  
newly-elected national deputy vice president Mo Razzaq, requesting 
delegates to agree to allowing the use of the name ‘The Fed’, with 
‘Federation of Independent Retailers’ as a strapline for marketing  
and promotional communications purposes. 

Mr Razzaq said: “This is all about simplifying things to help people 
outside the organisation understand who we are. We do need to simplify 
things to avoid confusion and to push ourselves out there. We’ve 
arrested the decline in membership, now let’s start growing again.”  

The amended motion went to a vote and was overwhelmingly carried, 
with 80.1 per cent of voters in favour.
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Supplier and 
partner presentations 
Throughout the three days of Conference, delegates saw and heard 
presentations from a wide range of suppliers and partner organisations. 
The Fed brings you snippets. 

Steve Barnes, chief executive of GroceryAid, outlined how 
the charity supports anyone within the retail industry, 
whether it is a store owner or their staff, by providing 
emotional, practical and financial help.

He said: “We help colleagues in our trade who are in need 
and we help people as individuals. Anyone who is brave 
enough to reach out to a charity for support must really 
be in need, and we treat them with care, compassion, 
humility, empathy and skill.

“We try and do two things. We try to alleviate the 
immediate short term problem that they are facing - so 
relieve that stress whatever it might be - then we’ll work 
with them over a longer period of time to put them back 
on their feet in a sustainable fashion.” 

If you or a colleague need support, the GroceryAid 
helpline number is 08088 021 122.

In a joint presentation, Jason Stocker and Daisy 
Thompson, from Nestlé Beverages, (pictured above), 
thanked NFRN members for all their support over the last 
year and informed delegates about continuing key trends 
in the coffee category for 2022.

Highlights for 2021 included the Nescafé Gold Blend Win 
Cash competition, the Nesquik RTD campaign, Nescafé 
PMP range campaign and Maggi World Food events, as 
well as the Win a Van competition, won by Bristol retailer 
and NFRN member Steve Pursey.

There was a big thank you to members for their fantastic 
support of the Macmillan coffee mornings campaign and 
travelling roadshow throughout August and September.

“Anyone who is brave 
enough to reach out to a 
charity for support must 
really be in need, and 
we treat them with care, 
compassion, humility, 
empathy and skill”
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Jack Taylor, trade marketing manager at Boost Drinks, 
gave a virtual presentation outlining the importance 
of sport, energy, protein and iced coffee drinks to 
independent retailers.

He said: “We know the value of price marked packs and 
what they can bring to the channel, and the trust that 
it can build between yourselves and your shoppers. 
We want to reassure independent retailers that we will 
continue to offer the range in price marked packs, whilst 
still delivering those hugely important and competitive 
cash margins for your store.”

Also delivering a virtual presentation was Chris Watts, Red 
Bull’s national account manager, wholesale and symbol. 
He outlined ways that independent retailers can maximise 
their sales in the soft drinks and energy drinks categories.

The advice was based around the various new eco chillers 
available, correct placement of ambient POS materials, 
stocking bestsellers and following a planogram to 
maximise shelf space.

A video from Nisa featured a forecourt retailer from 
Northallerton, North Yorkshire, who has been a member 
of the symbol group since 2010.

PresentationsAnnual Conference

The retailer described how Nisa had helped to transform 
his store and product offering, with new Co-op brand lines 
and promotions helping to continue a growth in sales.

Barclaycard’s partnership manager Laura Bayley 
(pictured below) came to the speaker’s rostrum to 
explain the preferential rate card deal, which is exclusive 
to NFRN members, offering an average 20 per cent 
saving on card payments.

She also pointed out that, under the exclusive deal, 
Barclaycard only charges an authorisation fee of 0.05p per 
transaction, instead of the normal charge of 3p for other 
customers, and a debit card rate of just 0.29 per cent. 

“We want to reassure 
independent retailers 
that we will continue to 
offer the range in price 
marked packs”
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As part of his presentation, Dave 
Tongue, area sales manager of JTI, 
talked about the remaining problem 
of illegal tobacco. He quoted the latest 
figures from HMRC that show 9 per 
cent of cigarettes and 34 per cent of 
hand rolling tobacco sold in the UK in 
2021 was illegal, with £49 billion in lost 
tax revenue since 2000.

He added: “Something has to be done 
about it, and we’re doing our bit to 
tackle this problem. So far this year, 
we have gathered evidence on 125 
retail outlets selling illegal tobacco 
products and have issued 20,000 
take-down notices against online 
sellers of illegal JTI products.”  

Jenny Blogg, retail director at Camelot, 
praised independent retailers for 
helping to successfully implement 
the age to play rule change that came 
into force in April, and thanked them 
for their continued support in raising 
millions of pounds for good causes 

In a world that is becoming “tragically 
impersonal”, independent retailers 
can take simple steps that will make 
customers feel amazing.

That was the message from former 
publisher and news wholesaler Ellis 

PresentationsAnnual Conference

every year by selling lottery tickets and 
scratch cards in their stores.

Neil Jagger, chairman of Newtrade 
Media, informed members of the 
success of its publications, particularly 
RN, and explained how the NFRN, 
as the sole shareholder in Newtrade, 
benefitted from all the profits made 
by the company.

The Retail Mutual’s presentation 
outlined the various insurance covers 

it provides exclusively to independent 
retailers. It now protects almost 
7,000 business and home risks on 
behalf of more than 5,000 members, 
including theft of goods in transit, 
damaged stock, injuries to staff in the 
workplace and shop front damage, 
director Rikul Patel advised.

The Retail Mutual has also paid out 
over £1.2 million in Covid-related 
business interruption claims over the 
last year.

Put your positive pants on and 
offer great customer service

Watson (pictured bottom left) who 
is now a motivational speaker and 
who addressed delegates during the 
second day of conference.

Encouraging members to “put your 
positive pants on”, Mr Watson said: 
“Delight your customers and your 
customers will feel amazing, you will 
feel amazing, and your customers will 
realise it’s worth coming back to you.

“The retail environment is now 
very impersonal. Brands and 
conglomerates are taking over. 
Technology is a ubiquitous decimator. 
We are growing up in an impersonal 
environment. I implore you to be 
relentlessly charming and chatty. 
Your customers will react differently.”

Paying tribute to the role that 
independent retailers played 
during the pandemic, Mr Ellis said: 
“The independent trade literally 
helped feed and inform a nation 
that was truly frightened. You 
became unsung heroes. The stories 
I heard are remarkable. All that 
adversity is behind you.”

Advocating offering great customer 
service, Mr Watson continued: 
“People are loyal because of you. 
The world has become tragically 
impersonal, but you have an 
opportunity of reinventing 
how you make customers feel 
amazing. Being independent and 
being small is about to become 
an advantage.”
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All the President’s men and women
On the first day of conference, Narinder Randhawa 
was elected as National President, with Jason Birks 
voted in as vice president and Shahid Razzaq, better 
known as Mo, becoming deputy vice president.  

In their acceptance speeches, both Mr Birks and Mr 
Razzaq vowed to do everything they could to continue 
to move the NFRN foward.

Sunil Patel defeated Pravin Chauhan to become 
national trustee.

It was announced that the new national executive committee 
for 2021-2022 would comprise of Shumalia Malik, Hetal Patel, 
Abdul Qadar, Sunder Sandher, Andrew Taylor, Bhavesh Patel, 
the National President, vice president, deputy vice president 
and immediate past president Stuart Reddish.

Colin Reed and James Wilkinson have been appointed to the 
national finance committee.

Tributes were paid to NEC members Suleman Khonat, Peter 
Wagg and Mike Mitchelson who all stood down from the 
committee after many years of service.

You can watch all the action from this year’s conference, including the motion debates and supplier presentations, 
by visiting www.youtube.com/user/NFRNonline/videos. More photographs can also be viewed on our Facebook page.

NFRN’s biggest honour bestowed
Announcing the additon of Peter 
Wagg's name to the Federation's 
National Roll of Honour, outgoing 
National President Stuart Reddish 
said he had given nearly 50 years of 
unstinting loyalty and support to 
the NFRN.

It was after opening his first 
newsagents in 1977 that Peter 
joined the NFRN, moving up 
within the ranks to become branch 
president and a district councillor 
within just three years.  

As National President, 2004-2005, 
he devoted much of his time 
to representing the NFRN on 
various Joint Industry Group sub 
committees and pushed through 
many important initiatives during 
his year as JIG Chairman.

With the news industry - and 
home news delivery in particular 
- so close to his heart, he was 
instrumental in establishing the 
Federation’s Homelink initiative 
persuading all national publishers 
to get involved. More recently, his 
wealth of experience has proved 
invaluable in developing Newspro.

Mr Reddish said: “This is a man 
who has NFRN running through his 
blood. I have known him for many 
years and throughout that time he 
has been a source of great counsel 
and advice, as well as a good friend.”

Peter’s grandchildren Adam 
and Daisy had travelled to 
Bournemouth to officially make  
the presentation.

Loyal NFRN employee Stephen 
Burridge's name has also been added 
to the National Roll of Honour. 
Announcing this, Mr Reddish said 
Stephen's association with the NFRN 
was “a real family affair.”

Joining as a fresh-faced school 
leaver on July 8, 1985, Stephen was 
following in the footsteps of his 
mother and uncle who both gave 
loyal service to the NFRN.

He started out working in the post 
room, before making his way up in 
the NFRN, taking responsibility for 
IT and Facilities.

In 2019 he was asked to head up 
special projects and, working together 

with the Trustees, played a key role 
in the NFRN’s move to Durham and 
the refurbishment and letting of our 
old Yeoman House headquarters.

With members’ interests close to his 
heart, Stephen works closely with 
NFRN Legal and Bionic, helping to 
save independent retailers many 
thousands of pounds.

After 36 years of service with the 
NFRN, Stephen is looking to retire 
next spring.

Peter Wagg

Stephen Burridge
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Your news  
wholesaler 
needs you
With no sign of the driver shortage 
easing, members can help support 
recruitment drives by both Smiths 
News and Menzies Distribution
by displaying posters in-store.  
The Fed finds out what else the  
news wholesalers are doing to  
ease the problem.

NFRN members are being asked to support a recruitment drive 
by Smiths News and Menzies in a bid to alleviate the shortage 
of delivery drivers.

Last month posters advertising for drivers for both news 
wholesalers appeared in all news tote boxes, and members were 
asked to display them in-store or in a suitable place in their 
communities to attract new contractors.

Urging retailers to lend support, NFRN head of news 
Brian Murphy said: “This national driver shortage has come 
as a surprise to us all and is expected to continue until at least 
Christmas, potentially becoming more acute as the need for 
delivery drivers increases. 

“The importance in maintaining the seven-day distribution of 
newspapers is vital, and the NFRN is happy to again play its 
part in supporting the smooth continuation of the supply chain 
and again prove its resilience to whatever pressures it faces. 

“Placing the posters in-store or in local communities will raise 
awareness of the urgent need for more delivery drivers, and I 
hope members are able to support this recruitment campaign.” 

A Smiths News spokesman said that driver shortages were 
causing several pressures on the delivery supply chain but 
assured members that the news wholesaler was “working round 
the clock” to minimise any impact felt by retailers. 

“Some areas are more challenged than others, and late notice 
Covid-19 impacts have further stretched our contingency plans 
in these places,” he said. 

42
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Your news  
wholesaler 
needs you

“Unfortunately, we believe that the supply chain pressure 
may last through to December as autumn and winter are 
typically challenging times of year. 

“We apologise to any customers that have received late 
deliveries in recent weeks.”

To add to its woes, Smiths News said that while it would 
ordinarily see a level of churn among its delivery drivers, 
the current level was higher than expected. 

“Ensuring timely deliveries to our retailers is of the utmost 
importance to us, and we are dealing with any service 
issues caused by driver shortages as a matter of urgency,” 
the spokesman said.

“Where we have identified any such service issues,  
we have implemented contingency plans, and there are a 
number of additional actions Smiths News is taking at  
this time.” 

This includes creating a dedicated specialist resourcing 
team to focus on recruiting new drivers, offering golden 
hellos in the form of a signing on bonus, engaging with 
local delivery service providers to ensure rounds can be 
covered at short notice and, potentially, expanding the 
number of rounds and routes they cover, working on 
transparent communication between depots and retailers 
to highlight where there are known issues, and ensuring 
that customer service centres have up-to-the-minute 
information regarding any known issues, so that they can 
make retailers aware as quickly as possible.

Previously, Smiths News undertook a refresh of retail 
delivery times (RDTs) to ensure that it was working to the 
most accurate and up-to-date opening times and delivery 
requirement information for its retail customers.

“We would encourage retailers to continue to use the 
‘ETA’ function on SNapp to track their deliveries and 
access the most up-to-date information,” the  
spokesman said.

Praising NFRN members for their support, the  
spokesman added: “We recognise that many of these are 
short-term actions. However, we are also working with 
industry partners to ensure the long-term sustainability 
of delivery times within the supply chain and thank 
retailers for their continued patience while we resolve 
individual cases.”

Agreeing that “we are in this together” and requesting 
a level of forbearance, a spokesperson for Menzies 
Distribution said: “The driver shortage is clearly far more 
complex and broader based than the Covid-19 and Brexit 
factors on which it’s often blamed. There is no quick fix.  
As an industry we need to make careful, thoughtful  
changes to what we have done in the past and think 
laterally to find a sustainable long-term solution.”

Menzies continued: “For the time being, the seven-day 
newstrade supply chain to the consumer is not immune 
to the driver shortage and we are working with publishers 
to smooth some of the problems that are not directly 
within our control.

Driver ShortagesPro Print



WWW.THEFEDONLINE.COMISSUE 21 | NOVEMBER 202144

The future

“Looking at the big picture, Menzies identifies recruitment 
and training at the heart of an intelligent way forward. 
This means diversifying the recruitment pool radically, 
stepping up efforts to find new sources of drivers that 
may have been previously untapped: younger people than 
before, former armed forces personnel, more women and 
people from a BAME background. This, combined with 
supporting necessary licence development and becoming 
more flexible in our requirements and shift patterns may 
help attract a more diverse workforce that is a positive  
for everyone involved.”

Currently, Menzies is utilising LGV apprenticeships  
across the business to develop internal employees, 
alongside actively recruiting external candidates for 
apprenticeships. In addition, all Linehaul HGV drivers 
received a salary increase in July and the Menzies group  
is leveraging its overall scale and broader transport 
functions to support the daily movement of news trade 
across the UK. 

The spokesman concluded: “Menzies remains, as ever, 
committed to its role in the news trade end-to-end supply 
chain, from primary trunking to final mile delivery. 
Operations continue to be regularly reviewed to ensure 
the most efficient and sustainable routes to market for 
publishers and retailers alike.”

What else can you do?

As well as displaying the posters prominently in your 
shops, if you know of someone who could be interested in 
delivering for either Smiths News or Menzies Distribution, 
contact the company’s customer services department.

Dedicated specialist resourcing team 
appointed to recruit new drivers.

Golden hellos to new recruits.

Working with local delivery service providers 
to ensure rounds can be covered at short 
notice, and, potentially, expanding the 
number of rounds and routes they cover.

Improving communication between depots 
and retailers on known issues.

Arming customer service centres with the 
most up to date information.

Encouraging retailers to use the ETA function 
in SNapp to track deliveries.

Action Plan

Action Plan
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Finding new sources of drivers including 
women, people from a BAME background, 
armed forces personnel.

Becoming more flexible regarding 
requirements and shift patterns. 

Utilising LGV apprenticeships across the 
business to develop internal employees.

Actively recruiting external candidates 
for apprenticeships. 

Improved salaries for all Linehaul  
HGV drivers. 
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“The importance in maintaining 
the seven-day distribution of 
newspapers is vital, and the NFRN 
is happy to again play its part”
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Meet our latest 
Community Champions
Following the announcement of our Summer Community Champions  
in last month’s issue, The Fed spoke to two of the winners to find 
out more about their fantastic work to help their local communities.

For Stuart Morris, who owns Cheadle Post Office, the 
last year has been a busy one. 

With five staff members being forced to shield for 
periods during the Covid-19 pandemic, Stuart had little  
choice but to manage the extra workload himself,  
working long hours and additional days so as not to  
let his customers down. 

The post office offered a vital service, with hordes of 
people wanting to send cards and gifts to loved ones as a 
way of staying in touch, having not seen them for a while 
during periods of lockdown.

Despite the busy days, Stuart and his team helped to inject 
some fun into the lives of their customers.

He said: “We created a joyful atmosphere in the store, 
and if you give a little banter you get some banter back.

“We worked hard to comply with all the guidelines and 
create a safe and enjoyable experience for our staff 
and customers.”

To ensure his customers are well provided for, he has 
added additional essential lines within his store. As well 
has having the post office, he also has an in-store bakery 
offering freshly baked goods.

After being presented with his Community Champions 
trophy, Stuart said: “This is a great award and recognition 
for all of us who work at Cheadle Post Office. It helps to 
shine a light on the essential role that the post office plays 
in communities all over the UK.”  

Pro Print

“We worked hard to comply 
with all the guidelines and 
create a safe and enjoyable 
experience for our staff 
and customers”

Stuart Morris
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Having been in business for the last 30 years, Ahmed 
Amin, of Shiremoor Convenience store in Newcastle-
upon-Tyne, has built strong relationships with his 
community, particularly by supporting local hospitals 
and other essential services.

He said: “When Covid-19 struck, we saw a rush in panic 
buying. We were working tirelessly trying to obtain 
essential items, and even made a trip to Scotland to bring 
back a van load of toilet rolls, Dettol and handwash!

“I told my colleagues to be ready the following week and 
we went and collected 180 cases of water and snacks  
from Booker and then delivered the goods to the Freeman 
Hospital, the RVI Hospital and Cramlington Emergency 
Care over three days.

“I also got my colleague Diane, who has worked at our  
store for over 15 years, to give out donations of 30 loaves of 
bread, 30 bottles of milk and other essentials to vulnerable 
customers who we knew and the elderly and sick.”

Others to benefit from Ahmed’s generosity were 
Northumbria Healthcare Trust staff, who were going 
out to do home visits, and Bellview House day centre.

Ahmed said: “I did all this because I wanted to show  
some appreciation to the community in this difficult  
time and show that our local business was there to  
support them during the pandemic. I still haven’t  
stopped and will be making further donations.”

Community ChampionsPro Print

Ahmed Amin “I told my colleagues to be  
ready the following week and  
we went and collected 180  
cases of water and snacks from  
Booker and then delivered  
the goods to the Freeman 
Hospital, the RVI Hospital and 
Cramlington Emergency Care 
over three days”

Together with Reach, the Federation runs the 
Community Champion initiative to seek and  
reward retailers who have gone above and 
beyond their call of duty to help their  
customers and communities. 

The awards are exclusive to NFRN members and 
each quarter, trophies are awarded to retailers in 

five regions - Scotland and Northern Ireland;  
the North; Wales; the Midlands; and the South.  
The overall Community Champion of the Year  
will be revealed at the 2022 NFRN Awards. 

For more information about the Community 
Champion awards, or to nominate yourself or a 
deserving colleague, visit: TheFedOnline.com.

Could you be a Community Champion? 
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Gifts galore for a 
bumper Christmas
After Halloween and Bonfire Night consumers’ thoughts turn to Christmas. 
This provides retailers with multiple opportunities for extra sales, 
especially in the current climate where there is likely to be shortages 
of toys and games. 

For Newspro retailers, this is an ideal time to promote 
popular puzzle books, ranging from traditional 
crosswords, crisscross and wordsearch through to 
challenging sudoku. These make an ideal low-cost 
addition to a Christmas stocking.

For those customers looking to spend slightly more, 
two key lines within the collectables market provide  
an ideal opportunity to net some extra sales and 
boost your bottom line. The Premier League  
Adrenalyn XL tins come in two varieties: pocket sized 
and mega. Pocket tins come in four different colours, 
each with a limited-edition card, and are priced  
at £6.99. The mega tins, meanwhile, are priced at  
£9.99 and include a limited-edition card and a golden 
baller card. Both are bound to score this Christmas  
with football fans.      
         
Also, within the collectables market comes the latest 
imprint of the ever-popular Pokemon cards. Fusion 
Strike are released on November 12 and, priced at  
£3.99 per packet, are bound to make a welcome  
addition to a Christmas stocking.

As well as providing additional sales opportunities, Christmas usually means that there are more third-
party inserts within newspapers. If you offer home news delivery you will be entitled to payments for 
these inserts when certain weight criteria are met. However, you will only receive these payments if 
you have registered for Third Party Insert (TPI) payments with your news wholesaler. You can do this 
direct with your wholesaler or via NFRN Connect on 0800 121 6376.

Are you registered for third party insert payments?                                                                                                             

Pro Print

Newspro development manager Jerry Hayes said: “We 
hope we have provided just a few ideas for extra sales in 
the run up to Christmas. Similar sales opportunities are 
regularly highlighted to Newspro members through their  
regular newsletter.  

“If you haven’t already taken advantage of this member 
benefit don’t miss out. Registering takes only a few minutes 
and, remember, Newspro is completely free to join.  
Simply call 0800 121 6378 or email Newspro@nfrn.org.uk  
quoting November Fed and we will do the rest.

“We look forward to hearing from you.”
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As the countdown to Christmas continues, independent retailers  
need to be ready to take advantage of impulse purchases on a range  
of popular seasonal goods. The Fed spoke to some of our supplier 
partners for advice on last-minute lines to help you boost your  
sales this festive season.

Christmas cigars

Alastair Williams, country director at Scandinavian  
Tobacco Group UK (STG UK), said: “Certainly, in the  
run-up to Christmas we know that cigar sales go up, 
so it’s really important for retailers to get their range 
right so they can enjoy those extra sales and rewarding 
profit margins, which are typically three times those 
of cigarettes. 

“It tends to be larger cigars that people will gravitate 
towards as a bit of a Christmas treat when they are in 
celebratory mood and typically have more time to enjoy it. 

“Make sure you have brands like our Henri Wintermans 
Half Corona in stock, as it is the UK’s best-selling medium/
large cigar and a real festive favourite.”

White Christmas

Many of us may be dreaming of a white Christmas, but if the 
snow doesn’t arrive, Zimpli Kids is a trusted Savewell Direct 
supplier with a ready-made alternative. Just add water to its 
SnoBall kits to make up to 60 skin safe, stain free, easy clean 
and biodegradable outdoor snowballs. 

With an RRP of £3.99, they can be promoted at just £2.99 
and still offer a margin of 40 per cent. Add to that the  
eye-catching CDU display, and you have the perfect 
solution for last minute stocking filler gifts.

Christmas 
is coming

Christmas UpdateFeature
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Christmas UpdateFeature

Green Christmas

Many customers are increasingly concerned about the 
environmental impact of Christmas festivities, with 
wrapping paper and adhesive tape being two main areas of 
focus for sustainability and impact on the environment. 

Sellotape Zero Plastic is a new tape made from cellulose 
film and naturally based glue, both of which are derived 
from plant-based renewable sources. 

The packaging is also 100 per cent recycled and 100 per 
cent recyclable. The compostable and biodegradable tape 
will disintegrate into natural elements and can be put in the 
garden or food waste bin after use.

Colman Wholesale supplies the retail stationery sector 
nationwide through a network of account managers, who 
work with retailers to ensure that the range they stock 
exactly meets the requirements of their customers. 

Managing director William Colman said: “Plastic-free 
wrapping just got easier! Small changes can make a big 
difference, and Sellotape Zero Plastic allows you to enjoy 
the best of both worlds: reducing plastic waste without 
compromising on quality.”

Christmas Novelties

In the final weeks before Christmas, the sales of novelty 
lines become a real opportunity for impulse purchases. 
Locate them close to the till or next to other Christmas 
sections in-store - and with retail prices as low as £1.39, 
these are a great way to boost your basket spend in  
the run up to Christmas.

Perkins is another direct to store supplier available to 
all Federation members through Savewell Direct. Rob 
McQuillan of Perkins said: “We have a wide selection 
of competitively priced novelties and stocking fillers to 
increase retailer profits through impulse sales in the  
lead up to Christmas.” 

Savewell Direct members can also get a great price on 
Sellotape Zero Plastic when they use their account to order 
from Colman Wholesale. At just £1.85, that is up to 32p per 
roll cheaper than other wholesalers.

All Federation members can sign up to Savewell Direct to 
take advantage of great deals on direct to store products 
and centralised invoicing, not just at Christmas but all 
year round.

To find out more details, call 0207 0178863  
or email info@savewell.org.uk
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Members are 
on a winning streak! 
At the recent Convenience Store Awards and the Retail Industry Awards 
many NFRN members scooped the top prizes. The Fed went to meet them.

“Anything that recognises the 
achievements of our staff is 
particularly sweet. So, from that 
point of view, winning ‘Store Team 
of the Year’ at the Retail Industry 
Awards was amazing”

When asked how she felt about taking home prestigious 
awards from both events, Lisa Mulkern of Mulkerns 
Eurospar Newry in Northern Ireland, said: “We were 
absolutely thrilled. To be competing against businesses 
from across the UK who were all of such a high standard 
makes it feel like such an incredible achievement.

“As a treat for our staff, we held a ballot and chose some 
staff members to fly to London for each of the Awards 
ceremonies. We sent a group of women to the Convenience 
Store Awards and then a team of men were flown over 
to attend the Retail Industry Awards. Both groups were 
excited to attend such glamourous events and we certainly 
celebrated the wins in style!”

At the Convenience Store Awards, Mulkerns won ‘Food-
to-go Retailer of the Year’ and ‘Most Sustainable Retailer 
of the Year’. At the Retail Industry Awards, the store won 
the ‘Best Use of Technology - Independent’, ‘Food-to-go 
Retailer of the Year - Independent’ and ‘Store Team  
of the Year - Independent’. 

So which award meant the most to her  
and the team?

“Every award is important to us, whether it be a category 
that we are particularly strong in and have won before, or 
something that we have just won for the first time,”  
Lisa said. “Anything that recognises the achievements of 

our staff is particularly sweet. So, from that point of view, 
winning ‘Store Team of the Year’ at the Retail Industry 
Awards was amazing as it recognises the commitment 
of every single member of our team. It is something that 
everyone can feel proud of, whether they are a 16-year-old 
student who works with us part-time, or someone who 
has been with us for 20 years.”
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The Fed also spoke to Ajay Singh of Morley Convenience 
Store in Leeds which won ‘Most Improved Store’ at the 
Retail Industry Awards and was highly commended for 
the ‘Food-to-go Retailer of the Year - Independent’ award. 
Meanwhile, Ajay was crowned ‘Trailblazer of the Year’.
 
He said: “Winning was just unreal, I just didn’t think that 
we were going to win anything to be honest! I couldn’t 
think of words to describe it. We’ve been a store for 35 
years and we’ve never been put up for awards before. It 
was only recently when I started to take over that we’ve 
been recognised for all the work we do and have done. We 
didn’t expect to win, we just thought it was going to be a 
nice evening with food and a couple of drinks. It was nice 
for my mum and dad to see us win.”

Industry Award WinnersFeature

“I think it’s good to enter 
these awards as it keeps your 
momentum going. It keeps you 
wanting to improve and wanting 
to do more for your store, 
innovating all the time and never 
sitting still. That is important. 
These awards are a big thing and 
to enter and to win is massive”

Ajay continued: “We are planning to have a massive 
Christmas staff do to celebrate. It will be nice for the 
staff to enjoy the success that we’ve had.”

Surprisingly, it is not his own award that Ajay is most 
proud of winning. He said: “All of the awards mean a lot 
to me but, to be honest, the ‘Most Improved Store’ 
award probably means quite a bit more. It just means 
that we had room for improvement, and we improved 
enough to win the award and we will continue to 
improve as well.

“I was very shocked to win the Trailblazer award, I didn’t 
even know what it meant! Just to be recognised for my 
work felt outstanding. There are far better retailers than 
me so just to be recognised was amazing.
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Industry Award WinnersFeature

“I think it’s good to enter these awards as it keeps your 
momentum going. It keeps you wanting to improve and 
wanting to do more for your store, innovating all the time 
and never sitting still. That is important. These awards  
are a big thing and to enter and to win is massive.  
Now more than ever it’s important that independent 
retailers are innovative and don’t sit still.”

Lisa and Ajay weren’t our only members to take 
home prizes. At the Convenience Store Awards, Amit 
Puntambekar, the owner of Ash’s Shop in Fenstanton, 
Cambridgeshire (pictured top right), was crowned ‘Small 
Convenience Store of the Year’. Amrit Singh of H & 
Jodies Nisa Local won ‘Community Retailer of the Year’ 
and ‘Retailers’ Retailer of the Year’.

Meanwhile, Raju Patel of Premier Eldred Drive Store in 
Kent took home the ‘Independent Community Retailer 
of the Year’ award at the Retail Industry Awards. Also 
successful on the night were Supervalu of Armagh, which 
was crowned Independent Retailer of the Year (over 
6,000sq ft) and is pictured middle right, J C Stewart 
of Londonderry which was named Fresh Produce 
Independent Retailer of the Year.

Very well done to you all.

“Now more than ever it’s 
important that independent 
retailers are innovative and 
don’t sit still”
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Maintaining your 
business premises 
as a tenant 
In last month’s issue of The Fed, 
we looked at how to maintain 
your business premises as an 
owner or commercial landlord. 
But what if you rent your 
premises? The Retail Mutual 
explains more.

Retail MutualFeature

Do you know your responsibilities when it comes to property 
maintenance, and how do you make sure your premises are 
safe, secure and welcoming for staff and customers?

Handy hints for commercial tenants

If you rent your business premises your responsibilities will 
largely be defined by your lease and you should check the 
terms of this to be clear about your obligations. 

Some of the information is from general guidance provided 
by the Commercial Tenants Association (CTA) and the 
National Residential Landlord Association (NRLA). Please 
note it is important to always check your specific obligations 
with your solicitor or letting agent or refer to an industry 
organisation for the latest information and advice for 
landlords and tenants.
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You should check your lease carefully to ascertain your responsibilities 
as a tenant and ensure you fulfil any obligations it sets out

As a rule, as a tenant you are responsible for 
ensuring the safety of any electrical equipment, 
maintaining gas appliances and pipework, and 
managing asbestos. 

Carrying out a health and safety risk assessment in 
your rented premises and taking action to remove 
any hazards is a legal requirement.

Any responsibility that is not mentioned in the lease 
will often be assumed to be yours as the tenant 
unless there are legal requirements on the landlord. 
So, it is important to read the terms of your lease 
thoroughly to ensure that they are clear, and you are 
happy to abide by them. 

A lease is a legally binding contract, so if a landlord 
does not fulfil a responsibility that is set out in it, 
you should be protected in the event of a dispute. 

If you get into a dispute with your landlord, it is 
important that you continue to pay rent on your 
premises whilst the situation is being resolved. If 
you do not pay your rent, you risk being evicted, 
even if you have grounds for complaint, and this 
could prove devastating for your business. 

The property owner has a duty to make sure their 
business property is safe for anyone who uses 
it, including their tenants. They are responsible 
for complying with Fire Safety Regulations and 
for providing a workplace with a reasonable 
temperature, adequate lighting, space and 
ventilation, safe equipment, drinking water, toilets 
and washing facilities. They are also responsible 
for ensuring the property’s electrical system is safe 
and inspected in line with legal requirements and 
may be responsible for gas safety depending on the 
terms of the lease. Utilities in common areas will 
be the responsibility of the landlord, as will general 
maintenance of those areas.

You should check your lease carefully to ascertain 
your responsibilities as a tenant and ensure you 
fulfil any obligations it sets out. Pay particular 
attention to any requirements regarding the 
condition in which you return the premises at the 
end of the tenancy. A ‘full and repairing lease,’ for 
example, could require you to return the property in 
a better state of repair than when you took it on. 

Depending on the terms of your lease, gas 
safety may be your responsibility, or it may fall 
to your landlord, so it’s important to check the 
wording carefully. If it is your responsibility, you 
should maintain any equipment according to the 
manufacturers’ instructions, whether it is owned 
by you or by your landlord. The same applies to 
electrical installations and appliances. 

As a tenant you are responsible for any fixtures and 
fittings you have installed, while your landlord will 
be responsible for any that are owned by them. 

1.  Health and safety

4.  General maintenance

5.  Landlords’ responsibilities

6.  What to do in the event of a dispute?

2.  Fixtures and fittings

3.  Gas and electricity

“ “
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3.  Stock cover

Retail MutualFeature

What kind of cover should you have for your commercial premises?

As a tenant, you want to ensure your business is protected against perils such as fire, theft and natural disaster. It should be 
clear in your lease who is responsible for arranging and paying for cover, but here are the types of cover you should consider:

Are you a commercial landlord or own your 
business premises?
If you are a commercial property owner or landlord, you can 
find more tips in the October issue of The Fed and over on 
our website www.theretailmutual.com/knowledge-hub.

Stock is the bread and butter of your corner shop, 
newsagents, or convenience store, so it’s important 
to make sure it is not undervalued. Do ensure that 
your limits of cover are sufficient to protect your 
business if you have to make a claim.

This is usually covered by the landlord but there 
are a few cases where the responsibility for 
arranging buildings cover falls to the tenant.

1.  Buildings cover

4.  Contents cover

5.  Legal Expenses cover

2.  Public Liability cover

If an incident were to occur in your shop, this 
type of cover may help with the costs of a claim. 
Depending on the responsibilities set out in your 
lease, landlords are likely to cover events such as 
a customer tripping on poorly maintained steps at 
the property entrance. However, your own Public 
Liability cover may protect you if a claim is brought 
against you for an event that occurs within your 
store, and for which you are legally liable. 

If you invested in your own fixtures and fittings when 
you took out a lease on your premises, you should 
take out cover for these items. 

As a tenant, there is potential for a dispute with your 
landlord where you may need to seek the advice of a 
legal professional. Legal expenses cover can cover the 
costs of bringing or defending a legal action relating 
to the running of your business. Whilst many disputes 
are settled quickly and easily, others can be drawn out 
and costly, with possibly devastating consequences. 

As an independent retailer, you need to make sure you 
protect your livelihood. Always check the terms of your 
lease carefully and ensure that you are clear about your 
own responsibilities. If you have any questions about 
your lease, ask a legal professional to take a look.

Call. Quote. Covered.

If you want a stronger business for a stronger future, 
choose The Retail Mutual as your business cover 
provider. We have been protecting independent 
businesses since 1999 and offer cover solutions 
for your commercial property as an owner, landlord 
or tenant. 

Why not see what we can do for your business by 
getting a free no-obligation quote? Talk to one of 
our team by calling 0333 2127 263 or start your 
quote journey at www.theretailmutual.com. The 
Retail Mutual is in your corner.
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Don’t leave it  
too Latte to get  
into coffee
As winter descends, The Fed asks 
retailers and key suppliers for tips on 
making the most of coffee, tea bag 
and to-go hot drinks sales.
While hot drinks are purchased all year round, you should expect to see an 
increase in sales over the winter months. After all, what could be better than 
curling up with a hot drink inside while the frosty wind blows outside? 

According to Nestlé Professional, consumers are paying more attention to 
local businesses, as supporting neighbourhood shops becomes increasingly 
important from a community and a sustainability standpoint. Not only that, 
changes in working habits mean many people are now working from home on a 
more regular basis, making local convenience stores central to our daily lives.

On the sales of to-go coffee, Charlotte Smith of Nestlé Professional said: 
“Coffee to-go held up well in convenience stores and forecourts during the 
pandemic, due to product availability and access during lockdown, and these 
retailers are well-positioned to continue to capture this value on an ongoing 
basis, whilst coffee shops work to evolve their business models into channels 
such as drive-through and delivery.

“We have also seen consumer habits changing in favour of supporting local  
and independent retail and coffee shops.”

“We have also  
seen consumer 
habits changing 
in favour of 
supporting 
local and 
independent 
retail and 
coffee shops”
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Coffee to-go
Jaina Patel of Booths Convenience Store, in Swanick in the 
East Midlands, agrees that sales of to-go coffees are doing 
well, adding that she instantly knew who to go with once 
she had decided to introduce a coffee machine in her store.

She said: “I have always sold Nescafé in our stores, so 
it was just a case of going with what we knew with the 
Nescafé and Go machine.

“We have lots of express coffee machines in the area 
so there is quite a lot of competition, but they are 
mainly in petrol stations. The ones near us are Costa 
and Starbucks machines.

“I personally love Nescafé. I think my coffee is definitely 
the best in the area because, not only does it taste the best, 
but it’s also a brand that everyone knows.”

However, Jaina did provide a word of caution in that the 
coffee machine requires some TLC.

She told The Fed: “We have to clean the machine ourselves 
and can spend a lot of time descaling and cleaning, making 
sure it is safe for the public to use. We descale it every three 
weeks, just to make sure that the water is fresh. It can be very 
time consuming because the machine isn’t the easiest thing 
in the world to clean out. If it was self-cleaning then it would 
be great, but unfortunately, it’s not.”

Steaming ahead

It is not just to-go coffee that is currently witnessing 
growth. Daisy Thompson of Nestlé Beverages said:  
“In 2021, we continue to see significant growth  
within the premium coffee segment across roast  
and ground (+46 per cent), pods (+23 per cent) and  
frothy (+9 per cent) vs 2019 as consumers continue  
to seek indulgent coffee shop experiences at home. 

“Within the wholesale and convenience channel, 
instant coffee accounts for 54.1 per cent of value within  
the hot beverages category and 85.5 per cent of value 
within total hot coffee, and this segment has 
experienced 4.5 per cent growth year on year.”

Daisy added that the pack formats driving growth are 
frothy and super-premium, which collectively equate  
to a 15.7 per cent value share of the category.

“Over the past six months, as we have moved through 
the pandemic, coffee sales have slowed, however in-home 
trends continue, and we are seeing particular growth  
within portioned coffee and mixes.”

To capitalise on key winter sales, Nestlé will be introducing 
some special seasonal products into the marketplace.

Daisy explained: “As we head into the winter months,  
some of the key trends to maintain this momentum are 
the launch of 2021 seasonal products including Starbucks 
Seasonal Edition (Toffee Nut Latte) and we are also 
pleased to announce that we are bringing Gold Blend 
Limited Edition Winter Design (200g) to market to build 
excitement among Nescafé shoppers.”

Instant success

In Jaina’s store, instant coffee and tea bags are also
proving popular. 

She explained: “Nescafé is a very popular brand, with 
Nescafé Gold being a best seller in this area. We live in an 
affluent village. People don’t tend to go for the cheaper 
brands, they like the more premium brands and they like 
competitive pricing. 

“Everything that we purchase for our store is price  
marked. We don’t go off that price mark because we  
don’t want people to think we’re not being competitive. 
Then when the cash and carries bring out their offers,  
we simultaneously run those offers as well. We make  
little margin out of it, but it’s best for us to run the offers  
because we can see how buying behaviour changes. It is 
constantly changing.”

Hot BeveragesFeature

“I personally love Nescafé. I think 
my coffee is definitely the best in the 
area because, not only does it taste 
the best, but it’s also a brand that 
everyone knows”
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29
28

30

Diary dates To include your event please email:
angela.swainston@nfrn.org.uk

Opportunities

World Vegan Day
NEC meeting
North West district executive meeting 
National Stress Awareness Day
NEC meeting 
Joint NEC/NFC meeting 
NFC meeting
East Midlands district council meeting 
Diwali 
Bonfire Night 
West Midlands district council 
meeting
Eastern Counties district council 
meeting 
London district council meeting
Scotland district council meeting
Armistice Day
World Kindness Day
Remembrance Sunday
Road Safety Week  
World Cup qualifying San Marino v 
England; Northern Ireland v Italy, 
Scotland v Denmark
Northern Ireland district council 
meeting
Yorkshire district council meeting
Standing Orders Committee 
meeting
World Cup qualifying Wales v 
Belgium 
Standing Orders Committee meeting
District vice presidents’ workshop
District vice presidents’ workshop  
Northern district executive meeting 
Cricket Australia v England Five 
Test Ashes Series
Ireland district council meeting
Thanksgiving Day
Black Friday
Small Business Saturday
Hanukkah starts
Cyber Monday
North West district council meeting 
Wales district council meeting  
St Andrew's Day (Scotland)

New Year’s Day / Dry January starts
New Year’s Day Bank Holiday
Twelfth Night
National Obesity Awareness Week
NEC meeting
NEC meeting
Joint NEC/NFC Meeting
NFC Meeting
National Council 
National Council / NFRN Awards
Burns Night
Deadline for submitting online 
tax returns

01 01
02 03

03
05
10

04

11

05

12

09

08 24

10

25
26
31

11
13

16

17

18

27
26
25
24

23

15
14

November 2021 January 2022December 2021

NFRN AwardsChristmas JANDEC
2525

South West district council 
meeting 
South East district council 
meeting
NEC meeting
NEC meeting
Joint NEC/NFC meeting
NFC meeting
National Council meeting
Winter Solstice 
Christmas Day 
Boxing Day
Bank Holiday in lieu of 
Christmas Day
Bank Holiday in lieu of 
Boxing Day
New Year’s Eve

02

07

06

08

21
25
26
27

28

31

13

For more information 
about each event visit: 

TheFedOnline.com

The meeting dates were correct 
at the time of going to press.

Bonfire NightNOV
5
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Menzies Distribution plays a critical role in the newstrade 
end-to-end supply chain, distributing 29,000,000 
newstrade products weekly to retailers across the UK and 
Ireland. As a future-focused business, it is committed to 
delivering sustainable routes to market for our customers.

www.menziesdistribution.com

SBF GB&I was formed in 2014 as Lucozade Ribena 
Suntory, and is part of Suntory Beverage & Food Europe. 
Its much-loved soft drinks brands include Lucozade 
Energy, Lucozade Sport, Lucozade Revive, Ribena, 
Orangina and MayTea.

www.lrsuntory.com 

Smiths News is the UK’s largest newspaper and 
magazine wholesaler, distributing a huge range of 
print media to 24,000 customers, from large general 
retailers to smaller independent newsagents.

T: 0345 121 2235  www.smithsnews.co.uk

The perfect payment experience needs a trusted 
partner - barclaycard can help you take payments 
in-store, on the go and online. 

T: NFRN Connect on 0800 121 6376  
E: connect@nfrn.org.uk   www.barclaycard.co.uk

As the UK’s leading food and drink wholesaler, 
Booker's commitment to customers is to improve 
choice, price and service to drive footfall, sales and 
profits in your business. 

Visit www.booker.co.uk to find your local branch.

Boost Drinks is a functional beverage brand operating 
across four key soft drinks categories; energy, sport, 
protein and iced coffee. Boost is also the only soft drinks 
brand exclusive to the independent convenience channel.

T: 0113 240 3666  E: info@boostdrinks.com   
www.boostdrinks.com/boost-trade/ 

The go-to source of information for independent 
retailers. Newtrade Media’s print publications - 
including RN and Retail Express - are filled with advice, 
exclusive news and industry insights to help you grow 
sales and profits.

T: 020 7689 3384  www.betterretailing.com

The subscribers first strategy provides a fantastic 
opportunity to work together to sell print subscriptions 
that drive further value for your business and real value 
back to the customer.

T: NFRN Connect on 0800 121 6376   
E: retailsupport@telegraph.co.uk  www.telegraph.co.uk

Nestlé’s wholesale and convenience team covers many 
iconic brands, including Nescafé, Maggi, Carnation 
and Nesquik. Its focus is winning in drinks-to-go.

T: 07884 547511  
E: daisy.thompson@uk.nestle.com 
www.nescafe.com

dmg media, home of the Daily Mail, Britain’s biggest 
selling newspaper. The Mail on Sunday, i news and i 
weekend. It is proud of its longstanding partnership 
with the NFRN and is committed to helping its members 
build their businesses and sell more newspapers.

T: 0345 071 2720  E: retailmatters@dmgmedia.co.uk

Operating the National Lottery, Camelot raises billions 
each year for the public good. Its overall objective is 
to maximise returns to good causes through selling 
products in an efficient and socially responsible way.

T: 0800 840 5060  www.retailerhub.co.uk

Nestlé Professional operates successfully in an  
enormous marketplace, providing branded, creative 
solutions that help customers develop their businesses, 
ultimately driving footfall and increasing their profit.

E: learn.more@uk.nestle.com 
www.coffeetogo.co.uk

JTI sells some of the most well known brands of 
cigarettes, cigars, hand-rolling tobacco, tobacco free 
nicotine pouches, heated tobacco and vaping products. 
It is committed to supporting retailers via its sales reps 
and www.jtiadvance.co.uk.

T: 0800 112 3401  www.jtadvance.co.uk

Over 20 years providing independent retailers with an 
alternative to insurance. Offering an extended portfolio 
of products to protect your home, family, staff and any 
landlord properties you may have.

T: 0333 2127 263  E: info@theretailmutual.com 
www.theretailmutual.com

With the biggest and best trading card and stickers 
collections, Panini is proud to be an Elite Partner of the 
biggest independent retail group in the world.

T: NFRN Connect on 0800 121 6376 
E: connect@nfrn.org.uk

Reach understands the importance and value of home  
news delivery (HND), working tirelessly at industry 
level and directly with the NFRN on projects to help  
build and support new and existing distribution services.

E: john.howard@reachplc.com

An award winning delivery network, averaging 98 per 
cent availability, extensive product range and strong 
own-label brand - including over 2,400 Co-op own 
brand products - means unrivalled service and support.

T: 0800 542 7490  www.nisalocally.co.uk/join-nisa

Red Bull is the UK’s number one energy drink and one  
of the most revered consumer brands worldwide. Now 
available in over 170 countries, over 75 billion cans of 
Red Bull have been consumed since the brand’s inception 
in 1987, helping to give wings to people and ideas. 

T: 020 3117 2000  www.redbull.com

NFRN Connect is your membership helpline
The team is here seven days a week to provide support and 
assistance on all aspects of your business and membership.

Call today on 0800 121 6376 or 020 7017 8880 or 
01 453 5822 to see what we can do for you.

Elite Partners
Get the best deals and offers

67
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